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PLANTS 

OF  THE 

PHELPS  CAN  CO 

MANUFACTURERS  OF 

TIN  CANS 

CAPACITY  600  MILLION  CANS  PER  YEAR  > 

MAIN  OFFICE 

ALTI M  O  M  ^ 


AVARS  TOMATO  JUICE  FILLER 

•V-, 

^  Used  by  leading  Manu- 

^ I  y  Filling  Tomato  Pulp  and  Puree, 

ll  Clear  Soups  etc. 

Syruping  Fruits,  String  Beans, 
Beets,  etc. 

■  Has  no  air  vent  stems  to  damage 

■  Designed  For  high  speed. 

Belt  drive  or  direct  connected. 

Fills  absolutely  accurate. 

I  Rapid  Valve 

"  l^r  w  Built  in  two  sizes.  Eight  Valve 

I  w  and  Twelve  Valve. 

J|  I  Prices  on  request. 

AyARS  MACHINE  CO.,  Salem,  New  Jersey 
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The 

DUPLEX 

TRIMMER 

and 

SUTTER 

by 

CAMERON 


We  have  acquired  the  Slaysman  patent 
on  this  machine  and  we  present  our 
modern  device  for  making  body-blanks 
with  speed  and  accuracy. 

Tin-plate  now  comes  in  ten-package 
bundles  (1120  sheets).  These  bundles 
are  loaded  directly  into  the  Lifter  by  a 
shop-truck. 

The  “Duplex”  and  “Lifter”  features  are 
plainly  labor-saving.  Furthermore,  the 
body-blanks  are  more  accurately  cut 
than  with  a  separate  Trimmer  and 
Slitter. 

A  most  modern  machine  for  can-makers. 


CAMERON  CAN  MACHINERY  COMPANY 

240  N.  Ashland  Ave.  CHICAGO,  U.  S.  A. 
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CONflNENTAL  CaN  COMPANY 


Canners  everywhere  have  reported  tangible  evidence  that 
ContinentaPs  educational  crusade  is  exerting  a  tremen¬ 
dously  bene&cial  influence  both  with  consumers  and  in  the 
trade.  We  are  gratified— but  not  surprised— for  how  could 
such  a  campaign,  with  truth  as  its  weapon,  possibly  fail? 


^Health  and 

Freshness 

SEALED  IN  CANS 
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EDITORIALS 


COME  IN !  —  Whenever  you  are  ready,  or  feel 
inclined,  we  will  be  glad  to  see  you  in  our  new 
quarters.  Those  living  here  or  nearby  know 
that  20  South  Gay  Street  is  just  about  the  heart  of 
Baltimore;  within  two  blocks  of  the  City  Hall,  just  a 
few  doors  south  of  Baltimore  Street,  the  great  main 
artery  of  this  City;  easy  of  access  by  auto  or  trolley, 
and  near  the  great  business  hotels.  Parking  is  a  prob¬ 
lem,  as  this  is  a  very  heavily  traveled  street,  but  even 
that  can  be  managed. 

If  you  are  coming  to  Baltimore  and  wish  to  address 
your  mail  care  of  this  office,  by  all  means  do  so,  merely 
marking  the  mail  “Hold”,  so  that  we  will  know  that 
you  are  coming,  if  the  mail  reaches  us  before  you  do. 
And  make  the  office  your  headquarters,  where  every 
office  facility  is  at  your  disposal.  Shortly  we  expect 
to  have  a  full  list  of  the  latest  catalogs  of  machinery 
and  of  supplies,  etc.,  on  file  for  your  attention.  A  hint 
to  label  men:  it  might  well  be  worth  your  while  to 
prepare  a  neat  portfolio  of  the  latest  and  best  in  label 
designs  and  work.  Nearly  every  canner  is  now  study¬ 
ing  this  matter  intently,  and  would  welcome  the  chance 
to  look  over  what  is  being  done,  on  his  own  hook,  as  it 
were,  without  interference  or  urging.  Just  as  they 
will  study  machinery  catalogs.  These  firms  may  take 
this  as  a  warm  invitation  to  let  these  things  come 
along,  not  for  distribution,  but  merely  for  our  files  in 
the  reading  room. 

We’ll  be  seeing  you,  we  hope. 

CONVENTION  TIME — Wisconsin  starts  the  1935 
Convention  ball  rolling  and  always  that  Asso¬ 
ciation  has  a  wide-awake  and  helpful  meeting. 
You  have  the  program  elsewhere  in  this  issue,  and  it 
will  undoubtedly  make  a  very  interesting  meeting,  but 
the  dollars-and-cents  value  will  come  from  the  co¬ 
mingling  of  the  canners  themselves;  from  the  numer¬ 
ous  opportunities  to  swap  experiences  with  fellow 
canners,  and  most  of  all  from  the  “between  the  lines 
program,”  not  possible  to  state  in  advance.  Wisconsin 
is  a  business  meeting  and  it  always  does  business,  and 
we  do  not  refer  to  the  selling  of  more  goods,  but  to 
that  more  important  business  which  pertains  to  the 
counting  house  of  the  canner — business  procedure  and 
factory  management,  how  much  to  do  in  1936,  and  how 
to  do  it  better.  The  real  round-table  discussions  which 
take  place  at  these  Wisconsin  Conventions  usually  cul¬ 
minate  in  action  before  the  various  section  groups,  and 


it  is  very  definite,  useful  action,  as  a  rule.  Such  dis¬ 
cussions  are  never  on  the  program,  and  if  they  were 
they  would  prove  to  be  stale  and  flat,  because  men  do 
not  talk  intimate  things  in  public,  or  before  the  crowd. 
But  at  meals,  and  in  the  lobbies,  and  in  the  private 
rooms,  they  talk  “turkey”,  and  before  the  Convention 
is  over,  the  ideas  begin  to  crystallize  and  take  form  in 
the  product  section  meetings.  No  canner  should  miss 
such  a  Convention  as  this,  and  we  could  wish  that 
every  canner’s  convention,  throughout  the  country,  felt 
the  same  urge  and  desire  to  talk  over  their  business 
matters  freely,  openly  and  honestly,  as  do  this  bunch 
of  good  fellows,  and  good  business  men.  Of  course 
there  are  some  few  who  refuse  to  work  with  their  fel¬ 
low  Wisconsin  canners,  but  Secretary  Harvey  Burr  has 
so  successfully  ironed  out  the  narrow-mindedness,  and 
those  small,  petty  feelings  that  serve  to  keep  men 
apart,  that  it  is  now  anything  but  an  honor  to  be  on 
the  outside.  The  Association  shows  a  very  thorough 
coverage  of  all  the  canners  in  that  State;  and  there 
are  always  a  lot  of  other  canners,  pea  canners  espe¬ 
cially,  from  other  states,  who  come  to  this  meeting. 

The  machinery  and  the  supply  men  will  be  there 
with  bells  on,  with  booths  to  receive  and  entertain  their 
friends,  but  no  machinery  on  exhibition. 

WORK  FOR  CANNERS’  CONVENTIONS— 
Since  “Better  Profits”  wrote  the  article  on  that 
subject,  in  our  issue  of  October  21st,  there  has 
been  a  lot  of  discussion,  all  of  the  favorable  sort,  show¬ 
ing  eagerness  to  put  his  advice  into  effect.  Crop  grow¬ 
ing  and  factory  production  have  been  worked  to  a  high 
point  of  efficiency,  but  not  the  slightest  thing  has  ever 
been  done  to  improve  the  marketing  of  the  goods,  in 
these  Convention  efforts.  Yet  on  the  selling  of  your 
goods  depends  the  success  or  failure  of  your  business. 
In  selling  all  canners  are  mere  “babes  in  the  woods,” 
even  the  largest  and  best  of  them.  They  do  not  like  to 
hear  us  say  that  few  if  any  canned  foods  are  ever  sold, 
but  that  is  a  fact.  And  when  we  touch  this  subject 
the  brokers  feel  the  hair  rise  on  the  backs  of  their 
necks,  and  they  growl  ominously.  But  is  the  broker’s 
lot  such  a  happy  one  today,  what  with  the  chains,  buy¬ 
ing  organizations,  and  volunteer  wholesaler  and  dis¬ 
tributor  groups  of  all  kinds?  With  the  exception  of  a 
few  top-notchers  who  skim  the  cream  in  fine  fashion 
the  life  of  the  average  broker  is  a  mighty  hard,  piti¬ 
fully  lean  paying  one,  and  getting  worse  every  day. 
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Compared  with  the  sales  agents  in  other  lines  of  indus-  mean  the  consumers.  If  they  can  sell  shoestrings,  sus- 
try  the  average  canned  foods  broker  works  like  the  penders  and  socks  to  the  kind  of  trade  you  know  well, 
devil  and  gets  paid  like  a  street  sweeper.  It  seems  to  they  most  certainly  could  sell  the  finest  food  product 
us  they  would  welcome. any  sort  of  a  change  that  would  of  them  all — canned  foods. 

make  life  easier  for  them.  The  most  successful  canners  today  are  those  who 

Other  lines  of  industry  are  forced  to  meet  this  chain  sell  their  entire  output  in  one  small  section ;  who  help 
or  group  buying,  and  it  is  playing  havoc  with  some  of  the  distributors  sell  those  goods  by  advertising,  and 
the  salesmen  on  the  road,  because  it  has  taken  away  only  trifling  cost,  and  who  keep  enough  goods  con- 
many  of  their  best  customers.  But  they  have  not  quit,  stantly  on  hand  to  supply  all  retailers,  so  that  no  con- 
The  house  each  one  of  them  represents— and  they  s^^er  will  ever  be  forced  to  take  some  other  brand, 
never  carry  even  two  competing  products,  much  less  that  way  they  build  good-will  for  their  goods ;  trade 
dozens  of  them— see  that  if  they  knuckle  down  to  these  grows,  and  with  it  the  extent  of  the  canner’s  output, 
group  buyers  they  are  doomed  to  extinction,  and  so  and  price  is  secondary.  It  would  take  as  many  or  more 
they  are  working  with  their  salesmen,  continuing  to  brokers  to  man  that  condition  for  the  industry  as  now 
pay  them  the  never  less  than  7  per  cent,  and  often  exist  in  the  game,  but  they  would  be  working  as  they 
higher  rates,  and  these  salesmen  are  getting  the  better  should  as  salesmen  for  the  canners,  but  individual 
class  of  trade,  and  forcing  the  chain  groups  to  patron-  salesmen  for  individual  canners.  Did  you  ever  hear 
ize  the  questionable.  And  they  are  getting  the  prices !  American  can  salesman  selling  Continental  cans. 

These  men  are  salesmen,  not  order  takers,  and  their  or  vise  versa?  Do  you  think  Henry  Ford  would  allow 
houses  are  backing  them  up.  his  salesmen  to  sell  Chevrolets  or  any  other  cars? 

„ ,  ^  ^  .  “A  man  cannot  serve  two  masters,  etc.” 

What  IS  possible,  for  instance,  in  cheap  hosiery  Every  canners’  convention  could  better  afford  to  talk 
where  the  competition  is  of  the  keenest  and  the  buyers  study  better  marketing  methods  than  to  waste  time 

renowned  as  cut-throats,  could  be  done  very  much  in  useless  resolutions,  or  in  further  studies  of  efficiency 
easier  with  canned  foo^  and  the  sort  of  trade  such  production  or  in  the  growing  of  the  crops.  It  is 
salesmen  would  meet.  This  is  just  a  thought  thrown  time  to  bear  down  on  selling  and  to  let  up  on  pro- 
out  because  something  must  be  done.  Neither  the  duction  studies 
brokers  nor  the  canners  can  stand  the  situation  as  it  is. 

There  is  a  place  for  everyone  of  these  brokers  as 

expert  canned  foods  salesmen,  and  at  more  money  on  FRUIIT  SPRAY  RESIDUE  REMOVAL  EXPLAINED 
the  average,  than  they  have  ever  made.  Of  course  the  NEW  U  S  BULLETIN 

greatest  benefit  to  the  canners  and  to  the  industry, 

would  come  if  every  canner  were  compelled  to  sell  his  r~  RUIT  growers  will  find  in  Farmers’  Bulletin 
own  goods.  The  benefit  will  come  when  he  sees  that  1752-E,  “Spray  Residue  Removal  from  Apples  and 
other  canners  can  and  do  pack  and  sell  better,  more  I  Other  Fruits,”  just  published  by  the  U.  S.  Depart- 
uniform  goods  for  less  money.  He  will  go  home,  revise  ment  of  Agriculture,  practical  information  on  how 
his  methods  of  canning,  and  bring  his  goods  up  to  a  accumulations  of  spray  materials  may  be  economically 
point  where  he  will  never  be  afraid  to  cut  them  in  any  removed,  thus  not  only  meeting  health  requirements 
buyer’s  office,  and  in  competition  with  any  other  goods,  but  also  improving  the  appearance  of  the  fruit  with- 
Meeting  his  distributors  face  to  face  they  will  both  out  injuring  its  keeping  quality, 
learn  to  work  together  to  please  the  consumers,  to  build  Factors  influencing  the  effectiveness  of  hydrochloric 
up  trade ;  and  price  will  cease  to  be  the  only  considera-  acid  and  sodium  silicate  solutions  under  different  con- 
tion.  The  wise  canner  will  see  the  advantage  of  re-  ditions  and  with  various  types  of  washing  machinery 
stricting  his  selling  area  to  a  small  circle,  so  that  he  are  discussed  by  pomologists  of  the  Bureau  of  Plant 
can  keep  those  consumers  supplied  all  year;  all  will  Industry  from  the  viewpoint  of  the  small  grower  as 
see  the  utter  foolishness  of  spreading  out  any  pack  well  as  the  large  grower  and  also  from  the  viewpoint 
over  such  a  wide  expanse  of  country  that  it  is  impos-  of  growers  in  both  eastern  and  western  producing 
sible  to  build  a  nickle’s  worth  of  good  will;  and  all  sections.  The  bulletin  gives  the  kinds  of  solutions 
will  come  to  see  the  easy  possibility  of  doing  some  little  most  suitable  for  removal  of  various  types  of  spray 
advertising  in  such  a  small  area,  to  keep  the  goods  in  residues.  Methods  of  heating  the  solutions  are  de¬ 
motion  and  always  in  the  minds  of  that  section.  There  scribed  and  the  temperatures  that  may  safely  be  used 
is  where  the  present  experienced  brokers  fit  snugly  are  discussed.  Directions  are  also  given  for  testing 
into  the  picture:  to  make  that  one  canner’s  goods  so  the  concentrations  of  washing  solutions  in  order  to 
popular  as  to  command  a  premium,  over  what  they  maintain  them  at  effective  concentrations, 
now  bring,  and  to  be  contact  man  on  the  goods  with  The  bulletin  emphasizes  the  necessity  of  thorough 
all  distributors  handling  them.  Most  canners  think  rinsing  and  careful  handling  of  apples  and  frequent 
they  cannot  afford  to  do  that.  Truth  is  no  canner  can  changing  of  the  washing  solution  in  safeguarding  the 
afford  to'(k>  an5d;hing  else.  If  he  put  out  a  salesman,  fruit  against  possible  injury. 

or  salesmen,  he  rightfully  would  demand  that  the  The  bulletin  also  describes  methods  used  for  clean- 
goods  be  sold,  which  could  easily  mean  from  5c  to  20c  ing  peaches  and  washing  pears,  cherries,  grapes  and 
more  per  dozen  than  he  now  gets ;  and  the  goods  would  currants.  Copies  of  the  bulletin  may  be  obtained  from 
sell  year  after  year  in  steadily  increasing  amounts,  if  the  Superintendent  of  Documents,  Washington,  D,  C.» 
they  were  packed  to  please  the  trade,  and  by  that  we  at  5  cents  each. 
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Fertilizer  Treatments  For  Sweet  Corn 

By  W.  A.  Huelsen  / 

Associate  Chief  in  Olericulture,  and  / 

M.  C  Cillis 

Formerly  Associate  in  Olericulture 

University  of  Illinois 

College  of  Agriculture — Agricultural  Experiment  Station  and  Extension  Service 

Circular  J^S9 

(Continued  from  last  week) 


This  circular  summarizes  the  results  of  six 
years  of  study  of  the  effects  of  a  large  number 
of  different  fertilizer  combinations  on  the  yield 
and  maturity  of  sweet  corn,  and  makes  certain 
recommendations  for  fertilizer  treatments  based 
thereon.  The  corn  was  grown  on  a  dark  silt 
loam  prairie  soil  typical  of  the  soils  on  which 
sweet  corn  is  commonly  grown  in  Illinois,  and  was 
included  in  a  four-year  rotation  of  wheat  or  oats, 
red  clover,  and  two  years  of  sweet  corn. 

A  more  complete  report  of  the  experimental 
work  will  be  found  in  Bulletin  417  of  this  Station, 
consisting  of  88  pages  of  tabular  data  and  detailed 
discussion.  The  bulletin  will  be  sent,  on  request, 
to  those  interested  in  the  more  technical  aspects 
of  the  subject. 


Nitrogen  in  Complete  Combinations — In  “complete” 
fertilizer  combinations,  that  is,  those  containing  all 
three  major  plant-food  elements,  nitrate  gave  large 
but  inconsistent  increases  in  yields.  Its  addition,  in 
increasing  amounts,  to  various  constant  amounts  of 
phosphorus  and  potash,  with  no  clover  in  the  rotation, 
gave  highly  variable  responses.  On  the  other  hand, 
applied  the  first  year  after  clover  in  identical  combina¬ 
tions,  it  gave  very  definite  responses  on  many  plots. 
The  quantity  of  phosphorus  used  in  the  combination 
appeared  to  have  considerable  influence  upon  the  size 
of  the  increases  resulting  from  the  nitrate.  These 
increases  were  smallest  where  200  pounds  of  super¬ 
phosphate  per  acre  was  applied.  In  the  second  year 
after  clover  nitrate  gave  much  larger  increases  where 
the  applications  of  muriate  of  potash  did  not  exceed 
30  to  100  pounds  per  acre.  Here  again  nitrate  re¬ 
sponded  least  where  the  basal  treatment  of  phosphorus 
was  lowest.  In  general  top  dressings  of  50  to  100 
pounds  of  nitrate  per  acre  gave  increases  larger  than 
those  resulting  from  the  heaviest  applications  of  200 
pounds. 

Ordinarily  one  would  expect  nitrate  to  be  more  ef¬ 
fective  on  soils  in  which  this  element  is  depleted  than 
on  fertile  soils,  and  to  be  less  effective  during  the  first 
and  second  years  after  clover  than  when  no  clover  at 
all  has  'been  used,  For  example,  in  these  experiments 


best  results  with  nitrate  would  be  expected  with  no 
clover  in  the  rotation  in  the  field  shown  by  the  average 
yields  of  the  check  plots  to  have  been  low  in  fertility 
before  clover  was  used;  and  least  results  would  be 
expected  on  the  fairly  fertile  soil  of  the  other  fields 
during  the  first  year  after  clover.  The  actual  results, 
however,  were  contrary  to  expectations :  nitrates 
proved  most  effective  following  clover  in  the  rotation. 

From  the  results  obtained  by  side-dressing  sodium 
nitrate  as  part  of  a  complete  fertilizer,  it  is  evident 
that  the  smallest  nitrate  treatment  (50  pounds  per 
acre)  gave  larger  and  more  consistent  increases  in 
yields  than  the  heavier  dosages.  It  is  apparent,  also, 
that  the  increases  depended  to  a  considerable  extent 
upon  the  amounts  and  proportions  of  minerals  which 
were  used  as  a  basal  treatment. 

EFFECTS  OF  PHOSPHORUS  ON  YIELD— As 
stated  before,  phosphorus  was  probably  the  limiting 
factor  in  the  soils  used  in  these  experiments.  Unfor¬ 
tunately,  during  the  early  years  of  these  experiments 
qualitative  field  tests  for  available  phosphorus,  such 
as  Bary’s*  and  Spurway’s®,  were  not  available,  and 
there  was  consequently  no  reasonably  inexpensive  way 
of  finding  out  how  the  available  phosphorus  in  these 
plots  checked  against  that  of  the  soils  upon  which 
sweet  corn  is  usually  grown  elsewhere. 

Phosphorus  Alone — In  view  of  the  probable  defici¬ 
ency  of  available  phosphorus  in  the  soils  of  these  plots, 
the  heavier  dosages  of  phosphorus,  when  this  element 
was  used  alone,  were  expected  to  give  the  larger  and 
more  consistent  increases  in  yield.  The  results  here 
also  were  contrary  to  expectation.  With  no  clover  in 
the  rotation,  the  largest  increase  was  obtained  by  add¬ 
ing  400  pounds  of  superphosphate  per  acre,  but  accord¬ 
ing  to  the  statistical  analysis  this  was  nothing  more 
than  a  tendency.  The  smaller  increases  obtained  with 
200  pounds  of  superphosphate  per  acre  were  very 
definitely  significant.  During  the  first,  and  also  dur¬ 
ing  the  second,  year  after  clover  the  largest  increases 
occurred  with  200  pounds  per  acre,  but  the  odds  were 
not  significant.  Similar  effects  of  phosphorus  have 
been  noted  by  other  investigators. 

‘Bray,  R.  H.  A  field  test  for  available  phosphorus  in  soils.  III.  Agr.  Exp. 
Ste.  Bui.  337.  1929. 

’Spurway,  C.  H.  A  test  for  water-soluble  phosphorus:  Studies  on  water- 
soluble  phosphorus  in  field  soils.  Mich,  Agr,  Exp.  gta,  Tech,  Bui.  1<U,  1929, 
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Used  With  Nitrogen — Much  larger  and  more  uni¬ 
form  increases  in  yields  were  obtained  from  the  use  of 
combinations  of  nitrogen  and  phosphorus  than  from 
applications  of  phosphorus  alone.  The  averages  of 
the  yields  from  all  the  plots  receiving  nitrogen-phos¬ 
phorus  combinations,  show  that  the  maximum  in¬ 
creases  were  obtained  for  both  numbers  of  ears  and 
weights  of  ears  when  400  pounds  of  superphosphate 
per  acre  was  applied. 

Used  With  Potash — Combinations  of  phosphorus 
and  potash  also  gave  much  better  results  than  phos¬ 
phorus  applied  alone.  In  general  the  yield  increased 
as  the  amount  of  phosphorus  used  increased. 

Phosphorus  in  Complete  Combinations — In  complete 
fertilizers  generous  amounts  of  phosphorus  were  es¬ 
sential.  The  maximum  efficiency  of  phosphorus  was 
reached  in  combinations  containing  50  pounds  of 
sodium  nitrate  per  acre  supplementing  400  pounds  of 
superphosphate  per  acre.  Phosphorus  and  potash  had 
a  distinctly  inverse  relationship,  on  the  basis  of  mar¬ 
ketable  ears,  phosphorus  maintaining  an  equivalent 
efficiency  when  the  smallest  dosage  was  combined 
with  the  heaviest  potash  dosage  or  the  heaviest 
dosage  with  the  smallest  potash  dosage.  Appar¬ 
ently  increasing  the  amount  of  potash  applied  to  such 
soils  as  those  under  test  tends  to  make  phosphorus 
more  available  to  plants,  so  that  small  quantities  of 
phosphorus  applied  in  combination  with  large  quanti¬ 
ties  of  potash  are  just  as  effective  as  large  quantities 
of  phosphorus  combined  with  small  quantities  of  pot¬ 
ash.  In  view  of  the  large  increases  in  phosphorus 
efficiency  which  have  been  obtained  by  the  use  of  pot¬ 
ash  in  these  experiments,  the  authors  conclude  that 
this  indirect  action  of  potash  may  be  just  as  important 
as  its  direct  action.  There  are,  however,  no  chemical 
analyses  available  as  proof  of  these  assumptions. 

EFFECTS  OF  POTASH  ON  YIELU  —  Potash 
Alone — The  use  of  potash  alone  as  a  fertilizer  cannot 
be  recommended,  for  there  is  some  evidence  that  even 
small  dosages  act  unfavorably  on  yields.  With  no 
clover  in  the  rotation,  potash  had  virtually  no  effect  on 
yields.  During  the  first  year  after  clover  a  dosage  of 
50  pounds  muriate  of  potash  per  acre  proved  inef¬ 
fective,  and  larger  applications  gave  small  but  signifi¬ 
cant  increases.  During  the  second  year  after  clover 
the  results  were  variable  and  the  tendency  was  for 
potash  to  depress  yields.  As  an  average,  50  pounds 
of  muriate  of  potash  alone  per  acre  caused  a  significant 
decrease  in  yields,  and  100  and  200  pounds  were  in¬ 
effective. 

Used  With  Nitrogen — The  effects  of  nitrogen-potash 
combinations  have  already  been  discussed  from  the 
standpoint  of  nitrogen.  The  high  variation  in  yields 
and  absence  of  a  specific  trend  that  occurred  when 
potash  was  held  constant  and  nitrogen  was  increased 
also  occurred  when  nitrogen  was  held  constant  and 
potash  was  increased. 

Used  With  Phosphorus — In  the  tests  with  phos¬ 
phorus-potash  combinations,  already  discussed  from 
the  standpoint  of  phosphorus,  substantial  increases  in 
yield  occurred  with  increasing  phosphorus  applica¬ 
tions.  Certain  inverse  relations  between  phosphorus 


and  potash  were  also  pointed  out.  When  phosphorus 
was  held  constant  and  the  dosage  of  potash  increased 
in  the  phosphorus-potash  combinations,  there  was  also 
a  fairly  consistent  tendency  for  the  yields  to  increase 
directly  in  relation  to  increases  in  the  potash  dosage. 

Potash  in  Complete  Combinations — In  the  complete 
fertilizer  combinations  the  action  of  potash  was  ap¬ 
parently  affected  by  both  nitrogen  and  phosphorus.  In 
general,  inverse  relationships  (wherein  effectiveness 
was  obtained  with  heavy  potash  dosages  and  light  ni¬ 
trogen  dosages  or  vice  versa,  and  heavy  potash  dosages 
and  light  phosphorus  dosages  or  vice  versa)  were  ap¬ 
parent  between  potash  and  nitrogen  and  between 
potash  and  phosphorus.  The  inverse  relationship  be¬ 
tween  nitrogen  and  potash  is  of  great  importance  in 
determining  a  choice  of  fertilizer  ratios.  In  selecting 
the  ratios  for  complete  fertilizers  it  is  more  difficult 
to  choose  between  various  potash-nitrogen  combina¬ 
tions  than  between  those  of  either  potash-phosphorus 
or  phosphorus-nitrogen. 

INFLUENCE  OF  FERTILIZERS  ON  MATUR¬ 
ITY — Considered  from  the  standpoint  of  the  crop, 
commercial  fertilizers  are  used  for  two  purposes — ^to 
increase  the  total  yield  and  to  advance  maturity. 

A  great  deal  of  experimental  work  has  been  con¬ 
ducted  on  fertilizers  and  their  effects  on  maturity. 
According  to  Russelh®,  nitrogen  affects  the  growth  of 
plants  and,  if  present  in  excessive  amounts,  retards 
ripening.  Phosphorus,  on  the  other  hand,  promotes 
growth  of  the  roots  during  the  early  life  of  the  plant, 
but  later  on  it  hastens  the  ripening  process.  Potash 
exerts  an  influence  on  the  vigor  and  general  health  of 
the  plant ;  it  is  intimately  connected  with  photo¬ 
synthesis  and  translocation  of  carbohydrates;  and  it 
influences  the  formation  and  especially  the  weight  of 
grain.  Potassium  starved  plants  are  not  only  stunted 
in  growth  in  the  same  way  that  plants  are  that  lack 
nitrogen  and  phosphorus,  but  they  may  even  fail  to 
reach  maturity. 

In  these  experiments  nitrate  of  soda  was  not  at  all 
consistent  in  its  influence  on  the  maturity  of  sweet 
corn.  Used  alone  it  had  virtually  no  effect,  but  in 
combination  with  sufficient  phosphorus,  it  hastened 
maturity  slightly  when  a  single  dosage  of  potash  was 
held  constant,  but  gave  variable  results  with  heavier 
dosages  of  potash.  In  complete  fertilizers  the  influ¬ 
ence  of  nitrate  was  determined  to  a  large  extent  by 
the  nature  of  the  combination.  In  general,  nitrate  was 
least  effective  in  combinations  with  quadruple  phos¬ 
phorus  and  quadruple  potash  dosages. 

Of  the  three  fertilizer  components,  phosphorus  had 
the  most  distinct  effect  on  maturity.  Used  alone,  in 
combination  with  potash,  or  in  combination  with  nitro¬ 
gen,  phosphorus  hastened  maturity  considerably.  In 
complete  fertilizers,  phosphorus  advanced  maturity 
rather  consistently,  except  where  quadruple  dosages 
were  used  in  combination  with  the  heavier  dosages 
of  nitrogen  and  potash. 

Potash  used  alone  or  in  combination  with  nitrogen 
retarded  maturity;  but  when  combined  with  double 

’’Russell,  E.  J.  Soil  conditions  and  plant  growth.  6th  ed.  Longmans,  Green 
and  Cp.  New  York  (1932). 

(Continued  on  page  26) 
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WILT  RESISTANT  ALASKA  PEAS 


60  Days  to  Canning 


28  Inch  Slender  Vine 


2  1/2  Inch  Blunt  Pod 


100%  Wilt  Resistant 


A  125  ACRE  FIELD  OF  PURE-UNE  WILT  RESISTANT  ALASKA  PEAS 


Our  strain  of  wilt  resistant  Alaska  peas  is  unexcelled  in  evenness  of  maturity, 
yield,  and  canning  quality.  Write  for  quotations  on  immediate  or  future  delivery. 

Canners*  Varieties  of  Seed  Peas  Exclusively 

GALLATIN  VALLEY  SEED  COMPANY, 

PRODUCTION  BRANCHES  THRUOUT  THE  WEST 


ORDER  PEA  VINER  and  BEAN  SNIPPER 
REPAIR  PARTS  THIS  FALL 

CRCO  field  service  men  are  now  available  to  inspect  your  equip¬ 
ment  and  advise  in  making  necessary  repairs.  Canners  who  can 
have  this  work  done  during  the  fall  season  benefit  not  only  by 
today’s  low  prices  and  special  discounts  but  avoid  costly  delays 
during  the  busy  season. 

CHISHOLM-RYDER  CO.,  INC.,  Niagara  Falls,  N.  y. 


Chisholm-Ryder  Sales  Corp. 
Columbus,  Wis. 


Jas.  Q.  Leavitt  &  Co. 
Oarden,  Utah 


Chiaholm-Ryder  Sales  Corp. 
Seattle,  Wash. 


A.  K.  Robins  &  Co.,  Inc. 
Baltimore,  Md. 


Chisholm-Ryder  Co.,  Niagara  Falls,  Canada 
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CITRUS  FRUIT  PACKS 

National  Canners  Association 

To  Citrus  Fruit  Canners: 

Reports  from  citrus  fruit  canners  indicate  that  the 
pack  of  all  citrus  fruits  during  the  period,  October  to 
May,  inclusive,  1934-35,  was  much  larger  than  the 
pack  for  the  corresponding  period  for  the  previous 
year. 

The  following  table  shows  the  total  pack  for  the 
United  States  including  Puerto  Rico  for  grape  fruit 
sections  and  grape  fruit  juice.  The  orange  juice  pack 
is  given  for  1934-35  only.  It  should  be  pointed  out 
that  a  large  percentage  of  the  orange  juice  pack  in 
California  is  canned  during  the  summer  months  and 
is,  therefore,  not  included  in  these  figures. 

In  addition  to  these  items  listed,  small  amounts  of 
orange  sections,  grape  fruit  and  orange  sections  mixed,* 
and  mixed  citrus  juices  were  also  reported.  More  than 
6,000  cases  of  lemon  juice  was  reported  packed  during 
the  1934-35  season.  This  represents  a  substantial  in¬ 
crease  over  the  pack  of  the  previous  year. 

We  are  indebted  to  the  Florida  Citrus  Canners  Asso¬ 
ciation  for  the  statistics  of  the  Florida  pack. 

We  want  to  take  this  opportunity  to  thank  packers 
in  other  sections  of  the  United  States  who  cooperated 
with  us  in  making  this  report  by  sending  their  statis¬ 
tics  directly  to  this  office. 

NATIONAL  CANNERS  ASSOCIATION. 

Carlos  Campbell. 

CITRUS  FRUIT  PACK— 1933-34  AND  1934-35 

1933-34  1934-35 


Actual  Standard 

Actual 

Standard 

Cases  Cases 

Cases 

Cases 

Grape  Fruit  Sections..2,398,352  2,437,430  3,747,822 

3,810,118 

Grape  Fruit  Juice .  739,844  744,142  2,556,124 

2,741,091 

Orange  Juice.... 

265,304 

295,858 

CITRUS  FRUIT  PACK— 1934-35* 

GRAPE  FRUIT  SECTIONS 

Puerto 

Cases 

Florida  California  Rico 

Others 

Total 

24 /2s  . 

..2,990,638 

.  172,232 

7,243 

3,170,113 

48/8  Z . 

..  223,935 

.  10,940 

234,875 

48/1  E . 

..  16,592 

.  250 

16,842 

48/1  T . 

..  13,263 

2,631  . 

15,894 

36/300-303  . 

..  179,616 

179,616 

12/502x510  . 

..  127,239 

.  3,243 

130,482 

Total  . 

...3,561,283 

2,631  186,665 

7,243 

3,747,822 

GRAPE 

FRUIT  JUICE 

24/2s  . 

1,703,162 

.  9,865 

28,446 

1,741,473 

48/8  Z . 

28,585 

.  25 

28,610 

48/1  E . 

126,107 

.  539 

126,646 

48/1  T . 

7,000 

11,569  . 

18,569 

36/300-303  . 

136,643 

326,517 

463,160 

12/502x510  . 

145,455 

.  1,801 

1,431 

148,687 

Miscellaneous 

28,743 

236 

28,979 

Total  . 

2,175,695 

11,569  12,230 

356,630 

2,556,124 

ORANGE  JUICE 

24/2s  . 

...  112,496 

1,161  . 

113,657 

48/8  Z . 

619 

1,140  . 

1,759 

48/1  E . 

....  32,668 

4,484  . 

37,052 

48/1  T . 

32,496  . 

32,496 

36/300-303  . 

...  15,073 

4,369  . 

19,442 

12/502x510  . 

8,017 

2,695  . 

10,712 

Miscellaneous 

...  50,000 

186  . 

50,186 

Total  . 

....  218,773 

46,531  . 

265,304 

*  October  to  May  inclusive. 
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Advertising  Rates  Upon  Application 
Make  all  Checks  or  Money  Orders  payable  to 
The  Canning  Trade 


CONVENTION  DATES 

NOVEMBER  4-5-6,  1935 — Wisconsin  Canners,  Annual, 
Schroeder  Hotel,  Milwaukee,  Wis. 

NOVEMBER  6-8,  1935 — Asso.  of  Pacific  Fisheries,  Del 
Monte,  Calif. 

NOVEMBER  21-22,  1935 — Indiana  Canners,  Annual, 
Claypool  Hotel,  Indianapolis,  Ind. 

DECEMBER  3-4,  1935  —  Michigan  Canners,  Winter 
Meeting,  Pantlind  Hotel,  Grand  Rapids,  Mich. 

DECEMBER  3-4,  1935 — lowa-Nebraska  Canners,  An¬ 
nual,  Hotel  Fort  Des  Moines,  Des  Moines,  Iowa. 

DECEMBER  6,  1935  —  Minnesota  Canners,  Annual, 
Radisson  Hotel,  Minneapolis,  Minn. 

DECEMBER  10-11,  1935 — Ohio  Canners,  Annual, 

Hotel  Gibson,  Cincinnati,  Ohio. 

DECEMBER  10-11,  1935 — Tri-State  Packers,  Annual, 
Philadelphia,  Pa. 

DECEMBER  12-13,  1935 — Association  of  New  York 
State  Canners,  Annual,  Hotel  Statler,  Buffalo,  N.  Y. 

DECEMBER  17-18,  1935 — Pennsylvania  Canners,  An¬ 
nual,  Yorktowne  Hotel,  York,  Pa. 

JANUARY  2,  1936 — Eastern  Shore  of  Virginia  Can¬ 
ners,  Annual,  Chesapeake  Hotel,  Cape  Charles,  Va. 

JANUARY  7-8-9,  1936 — Northwest  Canners,  Annual, 
New  Washington  Hotel,  Seattle,  Wash. 

JANUARY  19-25,  1936 — National  Canners,  Stevens 
Hotel,  Chicago,  Ill. 

JANUARY  19-25,  1936 — National  Preservers,  An¬ 
nual,  Chicago,  Ill. 

JANUARY  19-25,  1936 — National  Food  Brokers, 

Stevens  Hotel,  Chicago,  Ill. 

JANUARY  19-25,  1936 — Canning  Machinery  &  Sup¬ 
plies,  Meeting  and  Exhibit,  Stevens  Hotel,  Chicago, 
Ill. 

JANUARY  22,  1936  —  Evaporated  Milk,  Annual, 
Blackstone  Hotel,  Chicago,  Ill. 

JANUARY  22,  1936 — National  Pickle  Packers,  An¬ 
nual,  Palmer  House,  Chicago,  Ill. 
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PROTECT  YOURSELF 

Against  Loss  By 

FIRE,  TORNADO  and  WINDSTORM  -  LIGHTNING 
RIOT  and  CIVIL  COMMOTION  -  EXPLOSION  - 
AIRCRAFT  DAMAGE  - 

through 

CANNERS  EXCHANGE  SUBSCRIBERS 

at 

WARNER  INTER-INSURANCE  BUREAU 

at  a  minimum  of  cost 

More  than  a  quarter  century  of  service  to  the  Canning  Industry 

Lansing  B.  W  arner.  Incorporated 

540  N.  Michigan  Ave.  CHICAGO,  ILL. 


DEPENDABLE  SEEDS 


FOR  THE 


CANNING  AND  PICKLING  TRADE 


MASTER  MARGLOBE  TOMATO 

A  specialty  of  ouia.  No  better  Canning  Tomato  ever  produced 


Peas,  Beans,  Corn,  Cabbage, 
Cucumber,  Beet  and  Tomato  Seeds 

We  are  leading  growers  of  Tomato  Seeds,  producing  them 
under  our  own  supervision  and  under  the  direction  of  expert 
tomato  growers,  growing  the  tomatoes  for  seed  purposes  only. 
No  better,  true  to  type  stocks  are  obtainable  anywhere,  re¬ 
gardless  of  price.  Seed  put  up  in  quantities  to  suit  the  buyer. 

Correspondence  invited,  ask  for  our  Tomato 
circulars  and  prices. 

F.  H.  WOODRUFF  &  SONS 

Growers  of  High  Class  Seeds 

Milford,  Connecticut 

Atlanta,  Ga.  »  Toledo,  Ohio 
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Sellins  Voluntary  Chains 

By  “BETTER  PROFITS” 


A  DEAN  of  the  School  of  Commerce  in  a  large  Mid- 
Western  university  said  last  night  the  volun- 
^  tary  chain  store  was  rapidly  outstripping  the 
national  chain  store  in  numbers.  He  looks  for  a  con¬ 
tinuance  of  this  growth  or  at  least,  a  slacking  off  in  the 
growth  of  national  chain  stores.  Canners,  large  and 
small,  must  look  to  the  voluntary  for  their  increases 
in  sales  during  the  next  few  years.  If  this  is  the  case, 
canners  should  check  up  on  their  detail  covering  the 
securing  of  promises  of  cooperation  from  such  outlets, 
their  proof  of  promises  kept  and  their  plans  for  in¬ 
creasing  support  promised. 

You  have  just  so  many  customers,  you  know  which 
are  members  of  or  sponsors  of  voluntary  advertising 
groups.  Why  not  go  over  your  customers’  list  care¬ 
fully  and  analize  it  in  reference  to  the  number  of 
groups  with  which  you  are  working  and  with  which 
you  are  willing  to  work.  Suppose  there  are  a  half 
dozen  with  whom  you  are  willing  to  enter  into  adver¬ 
tising  agreements.  How  are  you  going  about  securing 
their  final  interest  in  your  line  ?  A  survey  of  how  one 
advertiser  does  this  should  be  helpful  and  interesting. 
If  there  are  services  rendered  by  this  canner  in  ques¬ 
tion  which  you  are  not  in  a  position  to  supply,  skip 
them  but  avail  yourself  of  all  the  tips  possible  of  ap¬ 
plication  to  your  situation. 

The  canner  we  might  use  as  an  example  takes  par¬ 
ticular  care  to  inform  his  trade  of  all  advertising  ac¬ 
tivity,  first  by  mail  and  then  in  the  person  of  direct 
representatives.  Evidently  he  believes  you  must  tell 
’em  and  tell  ’em  and  then  show  ’em!  Broadsides  of 
advertising  scheduled  are  mailed  customers  well  in  ad¬ 
vance  of  publication.  As  the  publication  date  of  each 
nears,  reprints  are  mailed  and  a  representative  of  the 
canner  shows  an  elaborate  portfolio  of  such  reprints 
as  well  as  a  condensed  schedule  of  advertising  publica¬ 
tion  dates.  At  the  time  of  the  call,  every  effort  is  made 
to  interest  the  customer  in  agreeing  to  run  an  adver¬ 
tisement  of  a  particular  size  on  a  specified  date.  An 
individual  contract  covering  each  ad  agreed  upon  is 
drawn  up  and  copies  taken  or  mailed  to  the  advertising 
department  of  the  home  office  and  one  left  with  the 
broker  and  customer. 

Suppose  the  agreement  is  dated  thirty  days  before 
the  ad  is  to  run.  Two  weeks  later  a  letter  is  written 
the  advertiser  calling  attention  to  the  contract  and 
offering  to  perform  certain  additional  services  such 
as  supplying  mats,  window  posters,  price  cards,  win¬ 
dow  backgrounds,  etc.  Any  of  these  or  other  supplies 
requisitioned  by  an  advertiser  are  forwarded  promptly 
on  request.  The  ad  runs  and  is  billed  in  due  course 
by  the  secretary  of  the  advertising  group.  If  this  has 
been  done  correctly  samples  of  all  advertising  used 
in  connection  with  the  product  are  mailed  the  canner. 
Tear  sheets  from  each  newspaper  used  with  the  ad 


scored  or  outlined  in  crayon  or  heavy  black  pencil, 
window  posters,  price  cards  and  a  sample  of  all  hand¬ 
bills  carrying  the  ad  are  forwarded  in  due  course. 

The  majority  of  canners  receiving  such  evidences 
of  advertising  performed  are  content  to  return  check 
covering,  sometimes  without  even  a  prefunctory  note. 
Others  hand  the  check  to  a  representative  who  in  turn 
hands  it  to  the  party  most  interested  in  receiving  it 
in  the  jobbing  house.  All  this  is  slip  shod  in  compari¬ 
son  with  the  detail  covering  a  remittance  to  an  adver¬ 
tiser  by  the  canner  whose  methods  we  would  do  well 
to  copy  as  far  as  our  contracts  with  voluntary  chain 
advertisers  are  concerned.  This  canner  first  of  all 
studies  the  advertising  evidence  submitted  and  if  a 
good  job  has  been  done,  the  effort  is  commented  favor¬ 
ably  upon  in  a  letter  to  the  group  secretary  or  man¬ 
ager.  A  check  covering  is  enclosed,  an  advertising 
agreement  covering  the  next  suggested  feature  ad  is 
mailed  too  and  constructive  suggestions  made  as  to 
when  the  ad  should  be  run,  the  best  size  to  be  used 
is  mentioned  and  concrete  reasons  given  why  the 
agreement  should  be  made  and  carried  out.  Copies  of 
all  letters  are  of  course  given  the  broker  and  field 
representative.  Whenever  possible,  well  written  ad¬ 
vertisements  are  reproduced  in  the  company  house 
organ.  With  the  return  of  the  check  a  valuable  sale 
contact  is  exercised  to  the  fullest  extent.  The  canner 
writes  his  broker  that  check  has  been  forwarded  and 
suggests  he  contact  the  customer  with  a  view  toward 
securing  further  bookings  inasmuch  as  they  should 
be  most  easily  gotten  at  a  time  a  customer  feels  more 
than  kindly  disposed  toward  a  principal  who  has  just 
paid  well  for  support  received.  That’s  developing  sup¬ 
port  to  the  nth  degree.  Are  you  doing  as  much  ? 

There’s  a  type  of  canner  who  needs  to  heed  signs 
along  the  way  toward  greater  sales  and  profits.  That’s 
the  canner  who  feels  because  of  some  particular  ties 
of  friendship  that  his  customer  operating  an  adver¬ 
tising  group  will  from  time  to  time  slip  into  his  ad¬ 
vertising  a  line  or  two  about  the  product  sold  by  his 
friend.  He  feels  that  friendship  warrants  such  an 
action  and  in  fact  expects  it.  Occasionally  he  says  to 
those  in  whom  he  confides  that  he  gets  his  and  does 
not  pay  for  it!  Such  reasoning  is  very  apt  to  be 
faulty.  In  cooperative  advertising  one  gets  today  just 
about  what  one  pays  for.  A  few  years  ago  many  job¬ 
bers  feared  they  would  soon  be  forced  to  supply  an 
advertising  service  to  customers  without  making  any 
direct  charge  for  it.  Today  those  contacting  large 
numbers  of  cooperative  advertising  groups  report  that 
more  and  more  sponsors  are  charging  for  services  ren¬ 
dered.  The  amounts  collected  weekly  from  members 
vary  greatly  but  in  the  main  depend  on  the  total  ex¬ 
pense  any  group  is  under  for  the  services  given  to 
members.  Groups  located  in  cities  where  newspapers 
charge  metropolitan  rates  per  inch  are  charging  about 
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twice  as  much  as  those  more  favorably  situated.  In 
any  body  where  the  membership  pay  a  weekly  fee  for 
advertising,  members  are  apt  to  frown  on  the  sugges¬ 
tion  that  a  few  free  ads  be  run  on  the  product  that  a 
great  many  members  used  to  carry  and  push  on 
request.  The  more  free  ads  are  run,  the  more  members 
pay  or  else,  the  more  advertising  activities  of  the 
group  are  curtailed.  If  you  have  a  cooperative  group 
of  retail  grocers  among  your  customers  and  are  not 
paying  them  for  advertising  according  to  what  the 
average  principal  working  with  them  is  paying,  you 
had  better  make  up  your  mind  to  make  an  agreement 
with  them  for  advertising  and  to  pay  them  what 
others  are  paying. 

Maybe  I  seem  hard  boiled,  perhaps  you  are  skeptical 
about  the  power  of  any  advertising  body  of  retailers 
to  further  materially  the  sale  of  your  product.  If 
they  were  not  doing  it  successfully  for  others  you 
would  not  see  so  many  going  ahead  each  year  increas¬ 
ing  sales  and  profits  for  others.  Maybe  you  have  been 
burnt  in  the  past,  others  have  been.  Possibly  you  have 
paid  and  paid  only  to  see  competitors  secure  a  large 
share  of  the  business.  I  am  glad  that  the  day  when  this 
is  apt  to  happen  is  passing  rapidly.  More  and  more 
wholesale  grocers  are  revamping  their  cooperative 
advertising  set  ups  and  are  delivering  exactly  what 
they  contract  for.  Yesterday  a  member  of  such  a  body 
sat  by  the  desk  of  a  friend  and  bewailed  the  fact  the 
committee  had  determined  to  advertise  a  complete  line 
of  fancy  canned  vegetables.  He  said  he  would  have  to 
increase  his  inventory  materially.  My  friend  pointed 
out  that  the  sale  was  an  unusual  one  in  that  stock  to 
cover  the  complete  line  would  be  shipped  to  each  mem¬ 
ber  in  order  that  adequate  displays  might  be  made. 
He  then  went  on  to  say  that  after  the  duration  of  the 
sale  all  unopened  cases  would  be  taken  back  into  ware¬ 
house  stock  and  even  offered  to  take  back  any  parts 
of  cases  in  items  the  customer  felt  would  not  finally 
move  from  his  stock.  In  another  instance  I  know  of 
a  cooperative  group  which  started  a  year  ago  adver¬ 
tising  a  product  not  in  general  demand  in  indepen¬ 
dent  retail  grocery  stores.  Through  the  initial  stages 
of  introduction  much  was  learned  about  the  value  of 
display  for  the  product.  In  the  case  of  a  new  member 
joining  the  group  a  few  days  ago,  he  remarked  that 
such  and  such  an  item  would  not  sell  in  his  neighbor¬ 
hood.  The  store  supervisor  to  whom  the  remark  was 
made  agreed  that  probably  such  might  be  the  case  but 
pointed  out  that  the  few  cans  on  the  shelves  were  not 
displayed  and  that  they  might  sell  more  readily  if 
put  where  customers  interested  in  buying  them  could 
know  without  asking  they  were  on  hand.  The  sugges¬ 
tion  was  followed  out,  the  stock  displayed  and  moved 
over  two  week  ends  without  benefit  of  advertising. 

More  and  more  cooperative  groups  of  retailers 
sponsored  by  live  wire  wholesalers  are  adding  compe¬ 
tent  store  supervision  to  the  other  services  rendered 
principals.  More  and  more  are  eliminating  duplicating 
lines  and  really  putting  over  those  sponsored.  Go  over 
your  customer  list,  be  sure  you  are  getting  all  you  can 
from  the  voluntary  chains  you  are  selling.  In  order 
to  do  this,  give  all  you  can  in  support  other  than  the 
checks  you  mail  monthly  to  cover  advertising  con¬ 
tracts. 


*  *  *  and  they  both 

use  the  same  cutter! 

Here’s  the  first  and  only  machine  that  success¬ 
fully  and  satisfactorily  cuts  corn  for  both  whole 
grain  and  cream  style  packing — the  Sprague- 
Sells  Universal  Corn  Cutter. 

It  increases  the  yield  on  either  style  from  5% 
to  1 5  %  over  other  cutters  and,  in  some  cases, 
pays  for  itself  in  a  single  season. 

Quality  of  the  pack,  too,  is  highly  improved, 
resulting  in  greater  profits  and  satisfaction  all 
the  way  'round. 

Let  the  Universal  help  you  make  this  year 
one  of  the  most  profitable  in  your  history! 

Mail  the  coupon  for  full  information  on  this 
sensational  new  cutter,  as  well  as  our  new 
complete  catalog  No.  200. 

Modem  Canning  Equipment  for  ALL  Food  Products 

SPRAGUE-SELLS  CORPORATION 

Division  of  FOOD  MACHINERY  CORPORATION 
HOOPESTON,  ILLINOIS 


SPRAGUE-SELLS  CORPORATION 
Hoopeaton,  lllinola 

Please  send  without  obligation  full  details  of 
the  Universal  Corn  Cutter  and  your  new 
General  Catalog  No.  200. 


Name- 


Firm.. 


Address.. 
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A  set  of  three  and  a  set  of  four  pods  in  place  of  the  usual  single  or 
double  podding,  the  result  of  breeding  for  multiple 
podding  of  canning  i>eas. 


Strain  No.  580  shows  an  abundance  of  nicely  filled  double  pods  as  a 
result  of  breeding  efforts. 


MULTIPLE  PODDING  of 

CANNING  PEAS 


PLANT  breeders  of  the  Gallatin  Valley  Seed  Com¬ 
pany  of  Bozeman,  Montana,  are  attempting  to 
“fix”  or  establish  a  multiple  podding  character¬ 
istic  in  canning  and  garden  types  of  peas.  Peas  with 
this  trait  produce  triple  pods  and  occasionally  a  set 
of  four  pods  in  place  of  the  usual  single  or  double  pods. 
The  accompanying  photograph  shows  a  set  of  triple 
pods  and  a  set  of  four  pods.  Most  progress  along 
this  line  has  been  made  with  Perfection  and  Canner’s 
Gem  types.  These  new  selections  are  wilt  resistant 
and  of  excellent  quality.  While  they  do  not  produce 
triple  pods  at  each  blossom  node  they  do  produce  a 
larger  percentage  of  double  pods  than  existing  strains 
of  Perfection  or  Canner’s  Gem. 

The  hybridization  work  which  has  resulted  in  the 
production  of  the  multiple  podding  characteristic  in 
non-fasciated  types  was  begun  about  15  years  ago 
and  has  been  followed  diligently  since  that  time.  Out 
of  the  same  breeding  program  have  come  a  few  other 
desirable  selections.  These  strains  are  strongly  double 
podded,  being  of  good  quality,  uniform,  and  100  per 
cent  resistant  to  Fusarium  wilt.  Strain  No.  580,  shown 
in  the  second  photograph,  illustrates  the  ability  of 
these  new  selections  to  produce  an  abundance  of  nicely 


filled  double  pods.  It  is  expected  that  some  of  these 
new  types  will  be  ready  for  release  in  the  next  year 
or  two. 

*  *  * 

THE  WINTER  MEETING  of  the  Michigan  Canners  Asso¬ 
ciation  will  be  held  at  Pantlind  Hotel,  Grand  Rapids, 
Michigan,  December  3rd  and  4th. 

*  *  * 

OWENS-ILLINOIS  GLASS  COMPANY,  Toledo,  Ohio,  have 
acquired  the  properties  and  assets  of  the  Libby  Glass 
Manufacturing  Company  in  a  $5,000,000  transaction. 

*  *  * 

DECEMBER  6th,  Radisson  Hotel,  Minneapolis,  Minne¬ 
sota,  is  the  date  and  place  selected  by  Minnesota  Can¬ 
ners  for  their  Annual  Meeting. 

*  *  * 

SUPERIOR  JUDGE  A.  F.  Bray,  of  Martinez,  California, 
has  issued  a  restraining  order  enjoining  the  Fish  and 
Game  Commission  of  California,  Department  of  Natu¬ 
ral  Resources,  from  exercising  its  sardine  conserva¬ 
tion  policy.  The  commission  has  been  ordered  to  show 
cause  why  the  injunction  granted  to  the  Ozol  Packing 
Company,  the  Point  Edith  Fisheries  and  the  Edible 


La 

Sanita 
Flexib 
Steel 
Conveyor 


J  CUT  Your  Operating  COSTS 

M  with  La  Porte  CONVEYORS, 

u 

F 

A  Let  us  help  you  solve  your  belt  pro- 

®  blems  by  using  our  belt  which  is  entirely 

y  sanitary  and  one  of  the  most  durable 

R  and  inexpensive  belts  on  the  market. 

E 

D  Made  of  best  galvanized  ribbon  steel 

B  in  any  length  and  practically  any  width 

Y  with  an  especially  strong  edge. 

LA  PORTE  MAT  &  MFG.  COMPANY 

LA  PORTE,  INDIANA 


^Artistic 

l^LS 


Plain. 

Varnished. 

Embossed. 

THE 

Simpson  &D0ELLER 

CO. 

BALTIMORE.MD. 


LANGSENKAMP 
STAINLESS 
STEEL  TANKS 

Approved  by  Leading  Canners 

Sanitary  and  Easy  to  Clean 

Leading  canners  have  not  only  approved  our 
contention  that  Stainless  Steel  represents  the  most 
logical  material  for  construction  of  all  types  of 
cooking  tanks,  but,  with  their  orders,  have  approv¬ 
ed  Langsenkamp  tank  engineering  and  construc¬ 
tion.  Langsenkamp  Stainless  Steel  Tanks  are  built 
to  both  standard  and  special  specifications.  We 
also  furnish  glass  lined  steel  tanks. 

Let  us  quote  on  your  requirements 


'Efficiency  in  the  Canning  Plant'' 


MODERNIZE -f/s* 

NEW- WAY 
LABELERS  and  CASERS 

ADJUSTABLE  LABELERS  -  ALL  CANS 

C~1 2,  No.  1 2  to  6  oz.  tomato  paste 
C— 1 0,  No.  1 0  to  6  oz.  tomato  paste 
M-H,  No.  3  to  2  oz.  cans 


NEW-WAy  CANNING  MACHINES  CO. 

HANOVER,  PENNA. 

Distributors;  Leon  Savaria  53  W.  Jackson  Blvd.  Chiciuo.  H.  W. 
Brinmall  Co.,  San  Fieuicisco,  Seattle  &  Los  Angeles.  Purdy  Patent 
Mac  hinery  Co.,  George  St.,  London  N.W.l-England. 
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Fish  Meal  and  Oils  Company  should  not  continue  in 
force.  In  applying  for  the  order  the  three  companies 
charged  that  the  commission  had  been  arbitrary  in  its 
action  by  granting  revokable  permits  to  take  and  use 
sardines  and  in  granting  other  companies  higher  ton¬ 
nages. 

*  *  * 

WORKERS  OF  SEVERAL  CANNERIES  at  San  Pedro,  Cali¬ 
fornia,  went  on  strike  during  the  week  for  higher 
wages  and  union  recognition.  With  the  sardine  can¬ 
ning  season  due  to  commence  within  a  few  days,  sev¬ 
eral  other  canneries  capitulated  to  union  demands. 
Canneries  affected  by  the  demands  of  workers  are  the 
California  Packing  Corporation,  Franco-Italian, 
French  Sardine,  Sea  Pride  and  Southern  California 
Fish  Corporation. 

*  «  * 

F.  M.  BALL,  San  Francisco  canner  and  distributor  of 
canned  food  products,  sailed  recently  for  Tahiti  with 
Mrs.  Ball,  planning  to  be  away  for  an  indefinite  per¬ 
iod.  He  visited  Tahiti  last  year  and  purchased  a  piece 
of  property  there. 

*  *  * 

EVAPORATED  MILK  ASSOCIATION  will  hold  its  Annual 
Meeting  on  January  22nd  at  the  Blackstone  Hotel, 
Chicago,  Illinois. 

*  *  * 

A.  R.  BARTHOLD,  of  New  York,  son  of  R.  M.  Barthold, 
of  the  Board  of  Directors  of  the  California  Packing 
Corporation,  was  a  recent  arrival  at  San  Francisco, 
accompanied  by  Mrs.  Barthold.  The  trip  was  made 
by  way  of  the  Panama  Canal. 

•  *  * 

AT  A  RECENT  MEETING  of  the  California  Fish  Can- 
ners  Association  the  following  officers  were  elected  for 
the  ensuing  year:  President,  T.  A.  Williams,  French 
Sardine  Company;  Vice-President,  W.  L.  Robinson, 
California  Packing  Corporation;  Secretary-Treasurer, 
C.  A.  Wrinkler,  132  W.  Ocean  Boulevard,  Long  Beach, 
California. 

*  * 

CANNERS  SEEK  REFORMS 

A  CCORDING  to  “Canadian  Grocer,”  the  Canned 
/■A  Foods  Association  of  Ontario,  in  conjunction 
/  \  with  the  Quebec  Canners’  Association,  has 

asked  all  brokers  to  refrain  from  circularizing  the 
trade  quoting  prices.  The  association  has  also  asked 
that  the  Dominion  sales  tax  be  removed  from  all  can¬ 
ned  foods  and  applied  on  labels  and  containers  only; 
that  all  goods  except  tomato  juice  be  sold  F.  0.  B.  fac¬ 
tory;  that  the  Government  be  asked  to  discontinue 
sending  out  reports  of  stocks  on  hand  of  canned  foods 
every  three  months,  in  view  of  the  fact  that  the  report 
is  issued  so  late  it  confuses  the  trade  and  is  detrimen¬ 
tal  to  the  industry ;  and  that  the  Minister  of  Agricul¬ 
ture  be  asked  to  appoint  a  chief  canning  inspector  as 
soon  as  possible  so  that  the  industry  will  have  a  per¬ 
manent  official  with  whom  to  deal. 


PROGRAM  THIRTY-FIRST  ANNUAL  MEETING 
AND  CONVENTION,  WISCONSIN  CANNERS 
ASSOCIATION 

Schroeder  Hotel,  Milwaukee,  November  4-5-6,  1935 

SUNDAY,  NOVEMBER  3rd— 6.30  P.  M.— Direc¬ 
tors  Meeting,  Parlor  B  or  C. 

MONDAY,  NOVEMBER  4th— 9.00  A.  M.— Regis¬ 
tration,  Crystal  Ball  Room. 

12.30  P.  M. — Luncheon,  Banquet  Room.  All  dele¬ 
gates,  exhibitors  and  guests  invited. 

1.30  P.  M. — General  Session,  Banquet  Room.  Open¬ 
ing  Remarks,  President  A.  F.  Schroder.  Address, 
DeLoss  Walker,  Associate  Editor  Liberty  Magazine. 
Subject:  “The  Citizens  National  Recovery  Crusade.” 
Appointment  of  Committees :  Memorial,  Auditing 
Resolutions. 

3.00  P.  M. — Commodity  Section  Meetings.  Corn — 
Parlor  C,  G.  J.  Coxe,  Chairman.  Beans — Parlor  D, 
King  Weeman,  Chairman.  Tomatoes — Parlor  B,  F.  E. 
Hulbert,  Chairman.  Beets — Parlor  E,  J.  E.  DeMaster, 
Chairman.  Kraut — English  Room,  W.  I.  Berg,  Chair¬ 
man. 

MONDAY  EVENING,  NOVEMBER  4th  — 8.00 
P.  M. — Floor  Show,  Banquet  Room.  Sixteen  big  acts 
of  high-class  vaudeville  under  the  personal  direction 
of  Miss  Lois  James  of  Milwaukee.  Refreshments,  etc., 
by  courtesy  of  the  Nitragin  Company,  Milwaukee. 

TUESDAY,  NOVEMBER  5th— 10.00  A.  M.— Gen¬ 
eral  Session,  Banquet  Room.  “The  Wisconsin  Unem¬ 
ployment  Compensation  Act  Plus  the  Federal  Securi¬ 
ties  Act  Equals  What?” — Stanley  Rector,  Wisconsin 
Industrial  Commission,  Compensation  Division.  Com¬ 
mercial  Fertilizers  for  Peas” — Chas.  B.  Sayre,  New 
York  Experimental  Station,  Geneva,  N.  Y. 

12.15  P.  M. — Ladies’  Luncheon  and  Bridge  Party — 
Club  Rooms,  Third  Floor.  Mrs.  A.  G.  Gardner,  Jack- 
son,  Wis.,  President.  Mrs.  A.  G.  Kraemer,  Templeton, 
Wis.,  Vice-President.  Mrs.  Geo.  Johnson,  Markesan, 
Wis.,  Secretary-Treasurer. 

1.30  P.  M.  —  Annual  Business  Meeting,  Banquet 
Room,  Wisconsin  Canners  Association.  Opening  Ad¬ 
dress:  President  A.  F.  Schroder.  “Rural  Rehabilita¬ 
tion  and  the  Canning  Industry”  —  Carlos  Campbell, 
National  Canners  Association,  Washington,  D.  C. 
Report  of  Treasurer  —  H.  M.  Wqllum.  Report  of 
Executive  Secretary — H.  R.  Burr.  Report  of  Traffic 
Department — F.  L.  Thomas.  Report  of  Committees. 
Election  of  Directors. 

4.00  P.  M. — Board  of  Directors  Meeting.  Election 
of  Officers — Parlor  B. 

6.00  P.  M. — Annual  Banquet  and  Dance — Crystal 
Ball  Room.  Guest  Speaker:  Arthur  F.  Briese  of  Chi¬ 
cago,  “America’s  Four  Star  Humorist.”  Banquet  and 
dance  tickets  $1.50  per  person. 

WEDNESDAY,  NOVEMBER  6th— 10.00  A.  M.— 
General  Session,  Banquet  Room.  “Buying  Canned 
Foods  for  the  State  of  Wisconsin” — F.  X.  Ritger,  State 
Purchasing  Agent.  “The  1935  Crop  of  Pea  Aphids, 
Spraying,  Dusting,  Etc.” — J.  E.  Dudley,  Jr.,  U.  S. 
Department  of  Agriculture.  Final  Committee  Re¬ 
ports.  Adjournment. 
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REASONS  WHY 

our  Customers  Like 


EARLY  PERFECTAH 


1.  Developed  by  Washburn- Wilson  Seed  Co. 

2.  100%  Resistant  to  Fusarium  Wilt. 

3.  Earlier  than  Perfection. 

4.  Heavy  producer. 

5.  Exceptionally  high  Canning  Quality. 


will  also  like  EARLY  PERFECTAH 


May  we  quote  you  on  both  your  spot 
and  future  requirements? 


MOSCOW,  IDAHO 
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With  Canned  Foods  Distributors 

The  Distributors^  Viewpoint 
By  “OBSERVER” 


TAXING  THE  CHAINS 

NITED  STATES  WHOLESALE  GROCERS’ 
ASSOCIATION,  in  commenting  on  the  recently- 
enacted  Texas  chain  store  tax  law,  this  week 
offers  its  cooperation  to  any  state  planning  chain  store 
tax  measures. 

The  new  Texas  chain  tax  law,  which  becomes  effec¬ 
tive  January  11,  1936,  has  been  declared  constitu¬ 
tional  by  counsel  for  United  States  Wholesale  Grocers’ 
Assogiation,  J.  H.  McLaurin,  president,  says,  adding 
that  “We  are  ready  to  render  any  service  within  our 
power  to  any  state  proposing  to  enact  a  chain  store 
tax  bill.  We  are  against  the  corporate  food  chains  as 
operated  today  in  the  laps  of  the  food  manufacturers 
and  we’ll  fight  their  unfair  advantages. 

“More  power  to  the  wholesale  grocers  of  Texas, 
their  able,  fearless  association  leader,  Sam  Hanna,  and 
likewise  to  every  independent  wholesale  grocer  in 
every  part  of  the  United  States  who  has  the  courage 
and  determination  to  stand  out  in  the  open  against  a 
racket  in  which  every  participating  food  manufacturer 
should  be  ashamed  to  be  found.” 

The  new  Texas  law  provides  for  annual  license  fees 
ranging  from  $1  per  store  on  individual  units  to  $750 
per  store  upon  each  additional  store  beyond  fifty,  with 
chains  of  35  to  50  stores  taxed  at  the  rate  of  $500  per 
store,  20  to  35  units  $250  per  store,  10  to  20  units 
$150  per  store,  5  to  10  units  $50  per  store,  2  to  5  units 
$25  per  store,  and  2  stores  $6  per  store. 

A  court  test  of  the  validity  of  the  new  law  is  indi¬ 
cated  by  Sam  Hanna,  secretary  of  the  Texas  Wholesale 
Grocers’  Association,  who  advises  as  follows:  “In  line 
with  the  course  pursued  in  all  other  states  where  chain 
store  taxes  have  been  enacted,  counsel  for  the  chains 
are  setting  their  machinery  in  force  and  will  attempt, 
through  briefs  and  other  forms  of  propaganda,  to 
prejudice  legislators  against  this  wholesome  legisla¬ 
tion  by  charging  unfair  discrimination  against  Texas 
businesses.  They  hope  to  arouse  your  law-makers  and 
will  seek  to  have  the  law  repealed  or  amended  in  the 
coming  special  session,  to  render  it  invalid. 

“Supporters  of  the  chain  store  law,  designed  to 
equalize  tax  burdens  between  Texas  independent  busi¬ 
nesses  and  corporate  chains — must  not  be  deceived  by 
this  repeal  move.  They  must  stand  by  their  guns  and 
combat  with  every  ounce  of  their  energy  every  attack 
launched  against  this  fair  and  equitable  law. 

“H.  B.  No.  18  is  not  perfect — even  if  it  were  so,  the 
chain  stores  would  attack  it  in  the  courts — but  should 
any  part  of  it  be  declared  unconstitutional  it  would 
not,  because  of  our  saving  clause,  affect  the  validity  of 
the  bill  as  a  whole. 

“The  measure  is  patterned  after  similar  laws  in 
force  in  22  other  states  and  is  constructed  in  keeping 


with  the  opinion  of  the  Supreme  Court  of  the  United 
States,  sustaining  other  similar  laws. 

“Lawyers  do  not  construe  laws — that  is  the  function 
of  the  courts.  If  this  Texas  law  is  to  be  attacked,  let 
it  be  in  the  courts  and  not  in  the  Legislature  through 
propaganda  spread  by  high-priced  and  specially  em¬ 
ployed  propagandists.” 

U.  S.  CITES  A.  &  P.  CO.  IN  MEAT  BROKERAGE 

CASE 

HE  U.  S.  Department  of  Agriculture  has  cited  The 
Great  Atlantic  and  Pacific  Tea  Company  to  defend 
certain  of  its  business  practices  which  the  Depart¬ 
ment  charges  are  contrary  to  the  requirements  of  the 
Packers  and  Stockyards  Act.  The  Department  charges 
that  the  company  “conspired  and  arranged”  with  one 
of  its  employees  to  represent  himself  as  an  indepen¬ 
dent  broker  of  meats  and  meat  products.  As  a  broker, 
it  is  charged,  this  employee,  C.  J.  Noell,  acted  in  the 
sale  of  meats  and  meat  products  from  packers  to  the 
A.  &  P.  Co.  and  also  to  competitors  of  the  company 
in  the  retail  meat  business,  and  collected  “one,  two  and 
three  per  cent”  commissions  on  these  sales.  The  De¬ 
partment  charges  that  Noell  transmitted  to  the  com¬ 
pany  these  commissions  on  sales,  deducting  only 
enough  to  pay  his  salary  and  expenses  of  his  office. 

This  sort  of  activity,  the  Department  says,  is  for¬ 
bidden  under  the  Packers  and  Stockyards  Act  and  has 
the  effect  of  giving  unfair  advantage  to  the  A.  &  P.  Co. 
over  its  competitors.  This  system  of  garnering  com¬ 
missions,  the  department  charges,  has  been  in  effect 
“prior  to  and  since  January  1,  1932.”  The  company 
may  file  an  answer  to  the  complaint  on  or  before  No¬ 
vember  11,  and  a  hearing  has  been  ordered  for 
December  2. 

The  Department  also  has  cited  a  number  of  other 
companies  for  alleged  violation  of  the  act  in  that  they 
were  making  sales  of  meat  to  the  A.  &  P.  Co.  through 
Noell  and  giving  him  “one,  two  and  three  per  cent 
commissions”  at  the  same  time  having  knowledge  that 
he  was  employed  by  the  A.  &  P.  Co.  and  turned  most 
of  the  commissions  over  to  that  company,  thereby  giv¬ 
ing  an  unfair  preference  as  compared  with  other  con¬ 
cerns  buying  their  products. 

These  additional  companies  so  far  cited  are:  Wil¬ 
mington  Provision  Company,  Wilmington,  Del.;  Al¬ 
bany  Packing  Company,  West  Albany,  N.  Y. ;  Boston 
Sausage  and  Provision  Company,  Boston,  Mass.;  Ar- 
nurius,  Dunn  &  Company,  Hartford,  Conn. ;  Ralph  and 
Paul  Adams,  Inc.,  Bridgeville,  Del.,  and  the  Essem 
Packing  Company,  Lawrence,  Mass.  Hearings  in 
these  cases  have  been  set  for  various  dates  early  in 
December. 
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Wanted  and  For  Sale 

This  is  a  page  that  must  be  read  each  week  to  be  appreciated.  You  are  unlikely  to  be  interested  every  week  in  what 
is  offered  here,  but  it  is  possible  you  will  be  a  dozen  times  in  the  year.  If  you  fail  to  see  and  accept 
your  opportunity  your  time  is  lost,  together  with  money.  Rates  upon  application. 


FOR  SALE  — MACHINERY 


FOR  SALE — Canning  Equipment  for  factory,  farm 
and  home.  Baker  Brothers,  Muscatine,  Iowa. 


FOR  SALE — One  Elspass  System  Fruit  and  Vege¬ 
table  Dehydrator  complete  with  trucks,  racks,  a  na¬ 
tional  horizontal  super  heater,  oil  burner,  blower  and 
oil  tank.  The  above  all  complete  with  piping  and  can 
be  seen  any  time  at  our  Fredonia  plant,  the  same  being 
installed  in  place  now.  Address  Box  A-2065  c/o  The 
Canning  Trade. 


FOR  SALE — 1932  Ayars  Bean  and  Tomato  Filler 
with  brine  attachment;  good  used  condition.  1932 
Ayars  Tomato  Corer  used  two  seasons,  in  demand  by 
Tomato  Juice  packers.  Charles  G.  Summers,  Jr.,  Inc., 
New  Freedom,  Pa. 


FOR  SALE — 12  Retorts,  inside  measurement  32x66, 
all  in  good  condition,  can  have  one  or  all  or  as  many 

as  you  want.  Price  each . $50.00 

One  Century  Motor  AC  current  3  H.P.  Price. ...$25.00 
One  Meyers  Self-Oiling  Bulldozer  Pump,  No.  913  M, 
belt  driven,  intake  and  discharge  11/4  inch. 

Price  . $65.00 

One  Deep  Well  Cylinder  Unit,  62  feet  of  2V2  inch  gal¬ 
vanized  pipe  and  succor  rod.  Price . $30.00 

Heart  of  Maine  Packing  Co.,  Lewiston,  Me. 


WANTED  — MACHINERY 


WANTED — 2  Late  Model  Morral  Double  Huskers. 
1  No.  7  Sprague  Corn  Silker. 

1  M.  &  S.  Double  Batch  Corn  Mixer. 

Address  Box  A-2071  c/o  The  Canning  Trade. 


WE  BUY,  sell,  trade,  and  live  canning  machinery. 
Let  us  have  a  list  of  your  surplus  equipment  as  well  as 
requirements.  We  are  interested  in  complete  plants 
for  dismantling.  Let  us  handle  your  steam  jacketed 
kettle  requirements.  Ashley  Mixon  Co.,  Heart  of  the 
Ozarks,  Springfield,  Mo. 


WANTED — 1  Ayars  Corn  Shaker  for  No.  2  cans, 
1  No.  7  Silker,  1  Wisconsin  Pea  Washer,  6  Retorts, 
1  Robins  Circle  Steam  Hoist.  Address  Box  A-2073 
c/o  The  Canning  Trade. 


FOR  SALE  — FACTORIES 


FOR  SALE — Canning  Plant  located  at  Nottingham 
in  a  very  fertile  and  productive  section  of  Chester 
County,  Pennsylvania.  Fitted  to  can  corn  and  toma¬ 
toes,  large  acreage  available.  Can  also  get  acreage  of 
peas  and  beans.  Buildings  and  machinery  in  A1  con¬ 
dition.  Reason  for  selling  poor  health.  W.  Scott 
Silver,  Nottingham,  Pa. 

FOR  SALE  —  Canning  Factory  located  at  San 
Benito,  Texas,  same  being  equipped  with  new  150  H.P. 
boiler.  Said  factory  suitable  for  packing  citrus  fruits 
and  vegetables.  Address  Box  A-2074  c/o  The  Canning 
Trade. 

FOR  SALE  OR  LEASE — Equipped  Cannery  in  San 
Francisco  Bay  District.  Address  Box  A-2075  c/o  The 
Canning  Trade. 


HELP  WANTED 


WANTED — Experienced  Processor  able  to  pack  fine  quality 
Spaghetti,  Italian  style;  Pork  and  Beans,  oven  baked;  and  Red 
Kidney  Beans.  Give  experience  and  salary  wanted  in  first 
letter,  which  will  be  held  confidential.  Address  Box  B-2066 
c/o  The  Canning  Trade. 


WANTED — Superintendent  for  plant  canning  vegetables, 
principally  corn  and  peas.  One  who  has  demonstrated  his  ability 
to  produce  fancy  quality.  Must  have  clear  record.  Only  those 
with  above  qualifications  need  apply.  Location  of  plant.  Central 
West.  Position  open  January  1st.  Applicant  should  give  age, 
experience  and  salary  wanted.  Address  Box  B-2069  c/o  The 
Canning  Trade. 


HELP  WANTED — Old  established  and  growing  Midwest  com¬ 
pany  manufacturing  catsup,  chili  sauce,  tomato  juice  wants 
Superintendent  with  exceptional  mechanical  ability  to  build 
economies  into  our  plant  now,  with  assistance  of  semi-skilled 
mechanic.  Man  who  can  invest  five  to  ten  thousand  dollars 
preferred  in  order  to  increase  his  interest.  As  we  have  ample 
capital  this  is  not  necessary,  but  it  is  preferred.  Your  reply 
held  strictly  confidential.  Position  is,  of  course,  year  round. 
Wonderful  opportunity  for  right  man.  Address  Box  B-2072 
c/o  The  Canning  Trade. 


SITUATIONS  WANTED 


POSITION  WANTED — By  Superintendent.  Am  a  high 
grade  packer  of  all  fruits  and  vegetables  and  also  am  a  factory 
installer.  Best  of  references.  Will  go  anywhere.  Address 
Box  B-2063  c/o  The  Canning  Trade. 


POSITION  WANTED — Chemist  with  four  years  experience 
in  the  canning  and  preserving  of  a  full  line  of  foods  desires  any 
position  with  future.  Address  Box  B-2064  c/o  The  Canning 
Trade. 


POSITION  WANTED — 25  years  of  success  as  canner  and 
broker.  Know  every  angle  of  the  business  from  seed  to  con¬ 
sumer.  Looking  for  a  live  connection  either  manufacture  or 
sale.  Address  Box  B-2067  c/o  The  Canning  Trade. 
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SEEDS  for  CANNERS 

If  you  need  Peas,  Beans,  Corn,  Beet,  Spinach,  Squash  or  other  seeds  for  Spring 
planting,  write  us  and  we  will  quote  you. 

TOMATO  SEED 

When  you  are  prepared  to  place  your  order  for  Tomato  Seed,  bear  in  mind  we  grow  all  varie¬ 
ties,  the  regular  strains,  the  certiRed  strains  and  the  crown  picked  certified  strains  and  every  ounce 
is  grown  right  here  at  Bristol.  State  kinds  and  quantities  of  Tomato  wanted  that  we  may  quote. 

D.  LANDRETH  SEED  COMPANY,  Bristol,  pa. 

BUSINESS  ESTABLISHED  1784  151  YEARS  IN  BUSINESS 


The  Kyler  LABELER  and  BOXER 


For  economical,  high  quality  production,  KYLER  LABELING 
and  BOXING  MACHINES  are  without  equal.  Their  initial 
low  cost,  dependable  operation  and  freedom  from  repairs  make 
them  the  most  profitable  machines  of  this  type  ever  built. 
KYLER  LABELING  and  BOXING  MACHINES  embody 
time-tried  and  proved  principles  of  construction  throughout, 
with  working  parts  that  are  strong,  simple  and  accurate. 


Westminster  Machine  Works,  Westminster,  Md.,  u.  s.  a. 


Domcatie  Diatribntora — A.  K.  Robina  ft  Companr,  lac.,  Baltimor*,  Md. :  Chiaholm-Rrder  Co.,  Niagara  Falla,  N.  Y.;  J.  L.  Feretuon  Company.  Joliet. 
Illinois ;  Berlin  Chapman  Company,  Berlin.  Wisronsin ;  Bellingham  Chain  ft  Forge  Co..  Sonth  Bellingham,  Wash. ;  Emmons  ft  Gallagher,  Oakland 
California.  Canadian  Distribntor — ^The  Brown  Boggs  Foundry  ft  Machine  Co.,  Ltd.,  Hamilton,  Canada.  Ateliers  de  Construction  E.  Lecluyae,  S.  A., 
Antwerp,  Belgium,  Manufacturers  for  Continental  Europe. 


Pi  EDMONT  LABELCOM  PANV 

I N C OR PO RATED 

DESIGNERS  '  '  LITHOGRAPHERS 


BEDFORD 


VI  RC  I  N  lA 


PACK  QUALITY 


The  smaller  sizes  of  peas  and  lima  beans 
which  command  hisher  prices  are  turned 
out  true  to  srade,  resultins  in  a  quality 
pack  at  better  profits 

with  the 

HYDRO-GEARED  GRADER 

Other  important  features  are: 

■  LARGE  CAPACITY 

■  EASE  of  CLEANING 

■  LOW  UPKEEP 

Aak  for  ‘Particulars 


THE  SINCLAIR-SCOTT  CO. 

**The  Original  Grader  House** 
BALTIMORE  »  »  MARYLAND 
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THE  MARKETS 

IN  LEADING  CANNED  FOODS  CENTERS 


WEEKLY  REVIEW 


Higher  Food  Prices  Were  Imperative — Discount  the  Politics — 
Distributors  and  Retailers  Busy — More  Contented,  Steady  Con¬ 
sumers  Than  Ever — Markets  Firm  and  Winter  Demands  Will 
Keep  Them  So. 

j  NFLUENCES — It  would  be  foolish  to  think  that  the 
I  great  ado  in  the  dailies  about  the  increased  food 
I  prices  has  no  effect  upon  food  markets,  upon  the 
consumption  and  distribution  of  foods,  because  it  has. 
All  men  of  course  realize  that  this  is  purely  and  wholly 
political  palaver,  and  most  of  the  attempts  to  blame  it 
on  this  cause  or  that  are  idiotic ;  but  when  the  pocket- 
book  nerve  is  touched  immediate  results  are  always 
obtained.  And  that  is  why  the  politicians  use  this 
means.  To  have  continued  to  starve  the  producers  of 
our  foods,  refusing  to  give  them  back  even  the  cost, 
was  not  only  unfair  but  extremely  dangerous.  They 
had  to  be  kept  on  their  jobs,  but  to  insure  that  they 
had  to  be  given  some  profit.  When  you  add  to  this 
necessity  the  increases  in  the  cost  of  labor,  and  the 
shortened  hours  of  work,  what  else  could  have  hap¬ 
pened  but  an  advance  in  food  prices?  And  if  prosper¬ 
ity  was  really  desired,  how  could  it  come  at  below  cost 
prices?  This  furnishes  a  fine  gauge  of  the  mentality 
of  the  politicians  who  employ  such  arguments,  but  may 
be  that  is  all  we  have  a  right  to  expect  of  them,  or 
they  would  not  be  politicians. 

So  far  as  the  canners,  and  the  distributors,  are  con¬ 
cerned,  the  rumpus  is  causing  them  just  a  good  laugh. 
In  the  vernacular,  “they  should  worry,”  for  the  goods 
have  been  passing  out  in  larger  volume,  and  in  more 
continuous  streams  than  ever  before.  And  with  the 
coming  of  winter  this  will  increase.  Every  once  in  a 
while  someone  breaks  out  with  the  assertion  that  there 
were  heavy  carry  overs  from  last  year ;  and  every  one 
knows  that  this  year’s  packs  have  been  quite  large. 
If  the  first  were  correct,  then  let  them  note  that  those 
carry-overs  have  long  since  gone,  and  that  the  new 
packs  have  already  been  eaten  into  heavily.  The  ’34 
packs  of  fish  were  good,  some  very  large,  yet  with  the 
sardine  canning  season  just  opening,  out  on  the  Coast, 
it  is  now  seen  that  there  are  no  carry-over  stocks,  and 
on  the  contrary  future  sales  against  this  year’s  packs 
are  very  heavy.  Maine  finished  its  sardine  season  with 
a  pack  of  one  and  a  half  million  cases — and  they  are 
all  wanted. 


The  Department  of  Commerce  has  just  reported  (as 
of  October  1st,  1935)  that  holdings  of  seven  canned 
foods  items  (peas,  corn,  tomatoes,  beans,  peaches, 
pears  and  pineapple)  combined,  were  9  per  cent  less  in 
distributors’  hands  than  they  were  last  year  on 
October  1st. 

Investigation  will  show  that  the  same  thing  holds 
true  in  all  lines  of  canned  foods.  For  instance,  the 
grapefruit  canners  touched  an  all-high  record  in  pack¬ 
ing  six  million  cases  of  fruit  and  juice,  and  yet  they 
have  marketed  it  all.  True  the  export  of  this  item 
•  was  heavy,  but  that  is  good  market  management,  and 
export  will  grow,  and  become  more  of  a  factor  in  this 
year’s  output  which  is  about  to  begin.  This  year’s 
citrus  crop  is  short,  promising  hardly  more  than  half 
of  last  year’s,  the  crop  having  been  damaged  by  frost 
and  storms.  It  might  have  been  better  for  canned 
grapefruit  if  a  surplus  could  have  been  carried  over 
from  last  year’s  good  pack,  to  make  up  for  this  year’s 
short  one.  Too  high  prices  will  slow  down  the  normal 
development  of  canned  grapefruit  consumption.  As 
with  all  other  canned  foods,  this  will  do  best  at  a  nor¬ 
mal  price,  and  at  only  a  normal  profit  to  all  producers 
and  handlers.  The  great  strength  of  canned  foods  to¬ 
day  is  the  realization  that  they  are  staple  foods,  and 
must  sell  at  staple  prices ;  and,  on  staples,  profits  must 
always  be  moderate.  Keep  canned  foods  in  that  con¬ 
dition,  and  the  quality  right,  and  no  one  need  ever 
worry  about  a  market  for  all  that  may  be  packed.  You 
are  seeing  the  truth  of  that  right  now.  Don’t  forget 
it,  and  don’t  be  false  to  it. 

THE  MARKET — Operators  begin  to  note  added  at¬ 
tention  to  holiday  goods,  especially  Thanksgiving  sup¬ 
plies  in  the  way  of  pumpkin,  cranberries.  No.  10  ap¬ 
ples,  etc.  But  that  does  not  mean  that  the  staple  lines 
of  canned  foods  are  being  neglected.  The  whole  line 
of  canned  foods  is  coming  in  for  a  good,  steady  de¬ 
mand,  and  distributors  are  very  busy.  No  question 
about  the  retailers  as  they  are  constantly  forced  to 
renew  stocks.  Canned  foods  are  standbys  with  a  vast¬ 
ly  increased  number  of  people  now,  and  the  number 
is  steadily  increasing.  Better  average  quality,  and 
moderate  prices,  have  done  that.  And  that  is  what 
must  be  continued. 

Tomato  prices  have  held  steady,  to  a  moderate  ad¬ 
vance,  and  that  holds  all  down  through  the  products. 
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catsup,  juice  and  puree.  The  sharpshooters  find  it 
hard  to  uncover  any  tomato  holders  drowsy  enough  to 
accept  cut  prices.  Most  tomato  holders  are  wide 
awake. 

Peas  are  not  as  active  as  some  canners  would  like 
to  see  them,  but  there  is  always  some  good  business 
passing,  and  it  will  increase  with  the  coming  of  cold 
weather.  The  market  is  firm  and  unchanged. 

Corn  prices  seem  to  be  holding  better  here  in  the 
east  than  they  are  in  the  middlewest ;  but  corn  is  well 
set,  and  it,  too,  will  share  in  increased  winter  buying. 

Stringless  beans  are  unchanged  and  quite  firm.  Here 
is  another  pack  which  promised  to  be  too  large  for 
its  own  good,  and  yet  stocks  are  now  only  moderate. 
No  need  for  weakness  in  stringless  beans. 

Spinach  is  coming  into  better  demand,  and  as  the 
pack  will  not  be  heavy  here,  prices  may  be  expected 
to  improve.  Good  spinach  is  attracting  more  atten¬ 
tion. 

The  fruit  packs  as  a  whole  are  meeting  good  demand 
and  the  market  is  firm.  Much  is  made  of  some  irregu¬ 
larity  in  market  prices  for  peaches,  but  it  is  not  as 
bad  as  some  would  have  you  believe.  They  will  move 
the  peach  pack  through  moderate,  popular  prices. 
California  and  the  Northwest  are  firm  in  their  opin¬ 
ions  on  fruit  prices,  and  the  goods  are  moving  out  well. 

The  fish  packs  are  meeting  good  demand,  and  are 
being  well  handled  by  the  holders.  Some  other  lines 
of  canned  foods  might  take  a  lesson  from  the  salmon 
canners,  for  instance.  They  have  a  good  product ;  they 
told  the  world  about  it,  and  so  marketed  a  big  pack 
last  year,  and  are  moving  this  year’s  in  very  creditable 
style.  Shrimp  is  so  scarce  as  to  make  the  pack  prac¬ 
tically  independent.  Oysters  are  about  to  come  upon 
the  scene.  Sardines  are  always  in  demand. 

Improving  general  business  makes  the  outlook  for 
the  canning  industry  that  much  more  cheerful,  and 
this  will  grow  with  time. 

NEW  YORK  MARKET 

Holiday  Trade  Beginning — Peaches  Easy — ^Texas  Quotes  New 
Grapefruit  Juice  Prices — No.  10  Apples  Sag  in  Price — ^The  Low 
Quotation  on  Tomatoes — Fancy  Corn  Moves  Up — Better  De¬ 
mand  for  Peas  Promised — Fish  Prices  Firm. 

By  “New  York  Stater” 

Special  Correspondent  of  “The  Canning  Trade'* 

New  York,  October  31,  1935. 

HE  SITUATION — Aside  from  apparent  easiness 
in  California  cling  peaches,  the  canned  foods  mar¬ 
ket  generally  has  remained  in  steady  position  dur¬ 
ing  the  past  week,  with  volume  of  trading  on  the  spot 
rather  light.  The  usual  interest  in  cranberry  sauce 
and  pumpkin,  for  the  holiday  trade,  is  making  itself 
felt  in  increased  activity  in  these  lines,  and  it  is  prob¬ 
able  that  a  little  more  activity  in  fruits  may  be  wit¬ 
nessed  as  retailers  stock  more  heavily  for  holiday 
trade.  Staples  are  rather  quiet  at  the  moment,  with 
prices  holding  steady. 


THE  OUTLOOK — Notwithstanding  current  slack¬ 
ness,  insofar  as  new  business  is  concerned,  observers 
are  of  the  belief  that  the  calm  will  be  broken  before 
the  year-end,  with  considerable  buying  in  prospect  for 
the  purpose  of  rounding  out  inventories.  Despite  the 
rather  heavy  packs  on  a  number  of  items  this  year, 
distributors’  stocks  are  not  burdensome.  Low  prices 
have  stimulated  consumption  to  a  considerable  extent, 
and  jobbers  who  had  believed  their  wants  covered  for 
the  balance  of  1935  are  expected  to  find  it  necessary 
to  come  into  the  market  for  replacements  during  the 
next  two  months. 

PEACHES  EASY — ^While  there  is  a  suspicion  that 
the  apparent  anxiety  of  some  sellers  to  clear  up  odd 
lots  of  peaches  may  have  given  a  false  impression  of 
the  general  market  position,  there  is  no  gainsaying 
the  fact  that  peaches  at  the  moment  are  weak.  Cali¬ 
fornia  packers  this  week  have  offered  standing  2^28 
clings  at  $1.25  and  choice  at  $1.35,  with  rumors  of 
concessions  going  even  under  these  levels.  With  the 
market  in  such  position,  jobbers  are  naturally  remain¬ 
ing  aloof  until  they  can  find  out  “what  all  the  shooting 
is  about.” 

GRAPEFRUIT  —  While  Florida  canners  have  not 
yet  announced  opening  prices  on  new  pack  grapefruit 
juice  and  grapefruit,  Texas  packers  have  come  into 
the  market  with  offerings  at  721/2  to  75  cents  per 
dozen  for  No.  2  juice,  F.  0.  B.  Gulf  ports.  The  Flor¬ 
ida  canners  are  expected  to  open  the  juice  market 
around  90  cents,  with  guesses  as  to  the  probable  open¬ 
ing  price  on  grapefruit  ranging  all  the  way  from 
$1,071/2  to  $1.15.  It  is  expected  that  the  Florida  pack¬ 
ers  will  have  their  price  schedules  in  the  hands  of  the 
trade  during  the  coming  week. 

PINEAPPLE — A  steady  market  for  Hawaiian  pine¬ 
apple  rules  on  spot,  with  prices  well  maintained  on 
all  sizes  and  grades.  For  the  bakery  and  hotel  trade, 
Porto  Rico  and  Formosa  pineapple  is  beginning  to 
offer  some  competition  for  the  Hawaiian  product.  The 
competing  packs  are  sold  at  considerable  concessions 
from  the  basis  for  Hawaiian  pines,  however. 

GALLON  APPLES — Although  northwestern  pack¬ 
ers  hitherto  have  been  attempting  to  hold  the  market 
for  No.  10  solid  pack  apples  at  the  $3.00  level,  offer¬ 
ings  have  been  reported  this  week  at  $2.85,  F.  0.  B., 
and  buyers  are  holding  off  pending  further  develop¬ 
ments  in  the  price  situation. 

TOMATOES — Southern  tomatoes  have  been  in  but 
limited  demand  during  the  week,  but  the  market 
undertone  is  fairly  steady.  Canners  hold  the  market 
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for  prompt  shipment  at  40  cents  for  standard  Is,  621/2 
cents  for  2s,  87l^  cents  for  2I/2S,  95  cents  for  3s,  and 
$2.75  and  up  for  10s,  all  F.  O.  B.  canneries.  The  Cali¬ 
fornia  market  is  also  steady,  with  21/2S  held  at  90 
cents  for  standards  in  puree  and  $1.35  for  solid  packs. 
California  canners  are  looking  for  a  better  export  de¬ 
mand  as  a  result  of  the  curtailment  of  exports  from 
Italy,  but  thus  far  no  real  improvement  in  export  buy¬ 
ing  has  made  itself  evident. 

CORN — Fancy  corn  is  working  into  firmer  ground, 
and  packers  are  now  generally  quoting  $1.10  per  dozen 
on  both  Maine  and  western  packs.  This  is  15  cents 
per  dozen  over  the  level  at  which  business  was  booked 
earlier  in  the  season.  It  is  reported  in  the  trade  that 
substantial  quantities  of  fancy  corn  have  moved  from 
up-State  New  York  canneries  to  points  in  the  middle 
west  normally  supplied  by  packers  in  that  area.  This 
buying  is  attributed  to  western  packers  who  found  it 
essential  to  secure  additional  supplies  to  deliver 
against  contracts  which  they  booked  earlier  in  the  sea¬ 
son.  With  fancy  corn  short,  standards  and  extra  stan¬ 
dards  are  coming  in  for  more  attention  from  the  trade, 
and  a  firmer  price  basis  on  the  lower  grades  would  not 
come  as  a  surprise.  At  the  moment,  it  appears  that 
standard  crushed  is  still  available  in  fairly  large  vol¬ 
ume  at  70  cents,  canneries,  however. 

PEAS — Inquiry  is  showing  signs  of  improvement, 
but  no  change  in  prices  has  yet  developed.  Southern 
packers  continue  to  offer  standing  early  Junes  at  65 
cents,  although  offerings  at  that  level  are  not  as  plenti¬ 
ful  as  was  the  case  a  few  weeks  back,  and  the  market 
is  showing  indications  of  drifting  to  a  67i/2-'70  cents 
level.  Western  packers  quote  standard  Alaskas  at  80 
to  85  cents,  mainly  the  latter  figure,  with  standard 
sweets  rather  firm  at  85  cents.  Fancy  siftings  are  well 
cleared  up,  with  the  market  nominally  unchanged  at 
$1.25  for  No.  5  sieve  sweets,  $1.35  for  4  sieve,  and 
$1.50  for  No.  2  sieve,  with  No.  1  sieve  out  of  the  pic¬ 
ture  until  the  1936  packing  season  rolls  around. 

SALMON — Unsold  stocks  on  the  coast  are  generally 
in  firm  hands,  and  the  market  showed  a  steady  tone 
during  the  past  week,  with  prices  holding  unchanged 
on  all  grades.  Demand  continues  of  rather  limited 
proportions. 

TUNA — Coast  reports  indicate  a  fairly  large  pack 
this  season,  notwithstanding  the  labor  troubles  which 
the  canneries  have  encountered.  Packers  are  offering 
yellowfin  halves  at  $4.75  per  case,  F.  0.  B.,  for  prompt 
shipment,  with  fancy  baby  yellowfin  halves  firm  at 
$6.00  per  case. 

CONVENTION  PLANS  —  Although  the  1936  con¬ 
ventions  of  the  canners’  and  brokers’  association  are 
still  more  than  two  months  off,  considerable  interest  is 
developing,  and  it  is  expected  that  New  York  will  send 
a  record  delegation  to  the  Windy  City  for  the  meet¬ 
ings.  Arrangements  are  now  being  made  for  special 
trains,  and  it  is  expected  that  both  the  New  York  Cen¬ 
tral  and  Pennsylvania  Railroad  will  have  “food  trade” 
specials  scheduled  for  Chicago  for  convention  week. 


CHICAGO  MARKET 

Market  Active,  Buying  in  Small  Lots — Demand  Exceeds  Supply 
on  Tomatoes  and  Corn — Pea  Industry  Centered  on  Milwaukee 
Convention,  November  4,  5  and  6-— Canned  Vegetables  and 
Fruits  Experiencing  a  Pronounced  Shortage — An  Adventure  in 
Foods — Robinson-Patman  Bill. 

By  “Illinois” 

Special  Correspondent  of  “The  Canning  Trade” 

Chicago,  Ill.,  November  1,  1935. 

ENERAL  MARKET  —  Continued  activity  pre¬ 
vails  although  the  demand  is  confined  to  more 
or  less  small  lots.  Distributors  seem  disposed 
to  go  a  little  easy  as  regards  large  commitments.  The 
general  tone  of  the  market  is  healthy  and  optimism 
prevails. 

TOMATOES — No  change  in  the  market.  Prices  are 
the  same  as  previously  reported.  Buying  is  in  narrow 
lines,  although  an  unsatisfied  demand  for  fancies  rules. 
To  the  distributor  who  did  not  cover  his  requirements 
on  fancy  grades  of  tomatoes,  great  difficulty  is  met 
with  to  find  proper  quality. 

CORN — No.  2  tin  good  standard  corn  is  nominally 
quoted  at  70c  F.  0.  B.  middlewestern  factory  points. 
Here  and  there  a  lot  is  offered  at  67i/^c.  Both  the 
jobber  as  well  as  the  canner  seems  to  have  a  great 
deal  of  faith  in  the  future  course  of  this  market.  As 
previously  reported,  the  fancy  grades  are  in  scarce 
supply. 

PEAS — Everyone  connected  with  the  Wisconsin  pea 
canning  industry  seems  to  have  centered  upon  Mil¬ 
waukee  and  the  coming  convention  to  be  held  in  that 
city  November  4,  5  and  6.  As  usual,  that  meeting  is 
a  great  gathering  place  and  unquestionably  all  those 
who  attend  will  come  back  well  rewarded  for  their 
time  and  expense.  The  Wisconsin  meeting  stands  out 
prominently  as  one  of  the  best,  if.  not  the  best  of  all 
the  state  meetings  during  the  fall  months.  Your  cor¬ 
respondent  will  try  hard  to  attend  the  meeting  and 
in  this  column  the  next  week,  will  endeavor  to  report 
a  “side-line”  view. 

A  little  greater  pressure  to  sell  has  developed  dur¬ 
ing  the  past  week.  Whether  this  is  on  account  of  can¬ 
ners  having  to  pay  their  growers  the  first  of  the  month 
and  then  too,  on  the  1st  of  December  as  well,  no  one 
seems  to  know.  It  is,  however,  possible  to  buy  a  No.  2 
tin  standard  No.  4  sieve  Alaska  at  75c  F.  0.  B.  Wis¬ 
consin  factory  where  a  couple  of  weeks  ago,  80c  seemed 
to  be  bottom. 

EVAPORATED  MILK — The  independent  canner  is 
well  cleaned  up  with  the  result  that  some  are  now 
holding  at  $2.60  or  10  cents  per  case  less  than  the 
advertised  basis.  Quite  a  little  talk  is  going  around 
about  an  advance  in  the  milk  market  but  with  the 
heavy  holdings  among  the  advertised  firms  those  who 
ought  to  know,  claim  that  there  is  little  or  no  chance 
for  an  advance. 

BEETS — Here  is  an  item  that  has  surprised  all  the 
wise  ones.  The  beet  market  is  really  firm  and,  it’s 
difficult  to  purchase  whole  sizes  and  even  cut  and  sliced 
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grades  are  by  no  means  plentiful  and  are  commanding 
full  list  quotations. 

GRAPEFRUIT — Two  or  three  Florida  canners  have 
been  in  the  market  during  the  past  week  and  one 
quoted  No.  2  tin  fancy  grapefruit  hearts  at  $1.05  F. 
0.  B.  Tampa,  guaranteed  against  any  legitimate  quota¬ 
tion,  etc.  This  applied  to  the  1935-36  packing.  Re¬ 
ports  have  it  that  very  little  business  was  written.  One 
of  the  features  of  the  situation  is  the  fact  that  Texas 
grapefruit  canners  have  already  booked  rather  heavily 
of  grapefruit  juice  and  the  story  is  that  Florida  can¬ 
ners  have  been  the  big  buyers  of  this  Texas  juice. 

CALIFORNIA  FRUITS — Pronounced  shortages  are 
already  reported  in  items  like  8  ounce  peaches  and 
No.  1  tall  peaches,  due  largely  to  the  export  demand. 
As  previously  reported  in  this  column,  there  is  also  a 
shortage  of  No.  10  tin  solid  packed  or  pre-heated  pie 
peaches.  The  total  production  in  California  this  year 
is  around  91/2  million  cases  and  everyone  seems  to 
think  that  this  pack  will  move  out  with  orderly  mar¬ 
keting  and  at  prices  that  rule  around  today’s  levels 
which  are  nominally  1935  opening  with  2V^  per  cent 
off  list  and  in  a  few  isolated  cases  5  per  cent  off. 

The  balance  of  the  line  like  apricots.  Royal  Anne 
cherries,  fruit  cocktail,  fruit  salad,  Kadota  figs,  pears, 
prepared  prunes,  etc.,  all  are  in  a  stable  position  and 
the  usual  week  to  week  business  is  being  booked. 

ANOTHER  ADVENTURE  IN  FOODS— Attended 
one  of  those  affairs  they  call — a  reception.  Among 
the  condiments  was  a  small  whole  beet  and  when  you 
bit  into  it,  to  the  great  surprise  of  everyone,  there  was 
cheese  inside.  It  was  very  pleasing  and  later  on,  desir¬ 
ing  to  obtain  particulars,  hunted  up  the  hostess  and 
here  is  what  she  said: 

“Oh,  I  just  purchased  a  couple  of  cans  of  whole 
beets.  My  guess  is  the  count  was  around  25  to 
the  tin.  I  cut  off  the  top  of  each  and  every  beet 
a  little,  scooped  out  the  inside  some,  filled  it  with 
cheese  and  then  stuck  the  top  back  on  again.” 

Here  is  an  idea  that  might  be  passed  along  to  the 
beet  canners. 

ROBINSON-P ATMAN  BILL  —  The  two  Wholesale 
Grocers  Associations  are  apparently  at  it  again  like 
the  old  Kilkarney  cats.  The  National- American  take 
the  position  through  one  of  their  spokesmen  that  the 
proposed  Robinson-Patman  Bill  is  unconstitutional. 
Isn’t  it  odd  how  all  the  irreconcileables  fall  back  on 
that  old  excuse?  That  fighting  President,  J.  H.  Mc- 
Laurin  of  the  United  States  Wholesale  Grocers’  Asso¬ 
ciation,  called  a  spade  a  spade  when  he  said,  “A  trade 
practice  conference  has  already  been  organized  in  the 
interest  of  the  retail  and  wholesale  food  distribution 
under  the  name  of  the  Robinson-Patman  Bill.” 

A  few  of  the  big  shots  in  Chicago  quite  naturally 
favor  the  stand  of  the  National- American  but  by  far 
the  majority  of  our  trade  are  with  and  are  for  Mr. 
McLaurin. 

While  on  the  subject,  isn’t  it  queer  the  canners 
haven’t  become  active  in  the  Robinson-Patman  legis¬ 
lation  ?  It  was  hoped  that  ere  now,  the  canners  would 
be  putting  up  a  bold  and  forward  and  aggressive  fight. 


Are  the  big  shots  of  the  industry  going  to  continue  to 
dominate  like  they  did  under  the  NR  A  regime?  Let 
each  individual  pound  away  on  the  not-to-be-denied 
principle  that— A  HUNDRED  BUYERS  ARE  BET¬ 
TER  THAN  ONE  BUYER. 

GULF  STATES  MARKET 

Shrimpers  and  Oystermen  Strike  For  Increased  Prices,  Prac¬ 
tically  All  Canneries  Closed — Market  Brisk  and  Prices  Strong. 

Shrimp  Fishermen  Strike  Serious,  Packers  Practically  Shut¬ 
down — Sea  Food  Cannery  Changes  Hands — Drought  Broken, 
Two  Day  Rain  Helpful  to  Oysters  and  Crops  Generally — Unus¬ 
ual  Warm  Weather  Prevails — Sweet  Potato  Canning  Begins. 

By  “Bayou” 

Special  Correspondent  of  “The  Canning  Trade” 

Mobile,  Ala.,  November  1, 1935. 

SHRIMP — The  strike  of  the  shrimp  fishermen  has 
kept  seventeen  of  the  nineteen  canneries  in  Ala¬ 
bama  and  Mississippi  shut  down,  leaving  only  one 
factory  in  Bayou  La  Batre,  Alabama,  and  one  in  Gulf¬ 
port,  Mississippi,  running. 

The  shrimp  canneries  that  are  in  operation  are  the 
Deer  Island  Fish  and  Oyster  Company  at  Bayou  La 
Batre,  Ala.,  which  has  a  company  union  organization 
and  its  boatmen  and  pickers  have  never  stopped  work¬ 
ing.  The  other  is  the  Gulfport  Sea  Foods,  Inc.,  at 
Gulfport,  Miss.,  which  agreed  to  meet  the  price. 
Neither  one  of  these  canneries  have  been  able  to  oper¬ 
ate  full  time,  due  to  the  scarcity  of  shrimp. 

The  strike  has  laid  up  500  boats  and  thrown  2,000 
fishermen  and  2,000  of  the  labor  in  the  packing  plants 
of  Biloxi  out  of  work. 

In  the  other  Mississippi  towns  approximately  1,000 
boatmen  and  1,000  pickers  are  idle ;  whereas  in  Bayou 
La  Batre,  Ala.,  500  boatmen  and  600  pickers  have  been 
affected. 

In  Biloxi  the  fishermen  and  pickers  of  the  sea  food 
canneries  are  well  organized  and  it  may  be  said  that 
they  are  100  per  cent  union,  but  in  the  other  Missis¬ 
sippi  towns  and  in  Bayou  La  Batre,  Ala.,  the  shrimp¬ 
ers  and  pickers  are  not  so  well  organized,  but  it  ap¬ 
pears  that  the  union  is  gaining  strength. 

The  union  has  not  been  able  to  make  much  headway 
in  Louisiana,  where  the  majority  of  the  shrimpers  and 
pickers  are  non-union. 

The  strike  has  been  going  on  since  October  15th  and 
it  seems  that  no  efforts  have  been  made  to  arbitrate 
it  and  it  may  continue  until  the  last  of  the  shrimp 
canning  season. 

The  price  of  canned  shrimp  is  $1.10  per  dozen  for 
No.  1  small;  $1.15  per  dozen  for  No.  1  medium  and 
$1.20  per  dozen  for  No.  1  large,  F.  0.  B.  cannery. 

This  unseasonable  weather  does  not  only  affect  the 
oysterman,  but  the  coalman  and  the  clothingman  is 
also  suffering. 

The  canning  of  oysters  is  not  expected  to  start  for 
two  months  and  while  good,  fat,  plump  oysters  and 
favorable  weather  may  bring  about  an  earlier  start  in 
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the  canning  season  than  at  first  planned,  yet  the  can¬ 
ning  of  oysters  is  not  scheduled  to  start  until  after 
New  Year, 

The  price  of  cove  oysters  is  $1.05  per  dozen  for  five 
ounce  and  $2.10  per  dozen  for  ten  ounce,  F.  0.  B. 
factory. 

SWEET  POTATOES — The  canning  of  sweet  pota¬ 
toes  has  started  and  the  pack  will  continue  in  this 
locality  until  the  orders  are  filled  and  while  some  of 
the  canneries  will  no  doubt  venture  on  packing  a  sur¬ 
plus,  yet  the  majority  of  them  will  pack  very  few  cases 
over  what  they  have  orders  booked,  because  canners 
of  this  section  have  learned  to  handle  the  sweet  potato 
pack  very  cautiously. 

ANOTHER  SEA  FOOD  CANNERY  CHANGES 
HANDS — The  Southern  Shell  Fish  Company,  a  sub¬ 
sidiary  of  the  Wesson  Oil  Company,  has  purchased 
the  C.  B.  Foster  Company  property  on  Back  Bay,  Bil¬ 
oxi,  Miss.,  and  work  has  begun  to  repair  and  overhaul 
the  canning  plant,  which  they  expect  to  have  in  readi¬ 
ness  for  the  opening  of  the  oyster  canning  season. 
Shrimp  will  also  be  canned  next  season. 

The  property  acquired  consists  of  the  canning  fac¬ 
tory,  eight  boats,  the  shipping  yard,  a  store,  ware¬ 
house,  homes,  labor-quarters  and  in  fact  all  real  estate 
and  personal  property  owned  by  the  C.  B;  Foster 
Company. 

Chester  Delacruz,  former  president  of  the  C.  B. 
Foster  Packing  Company  and  more  recently  president 
of  the  Biloxi  Oyster  Exchange  has  been  appointed 
local  manager  of  the  new  plant. 

OYSTERS — The  rain  that  we  have  been  looking  for 
in  this  locality  for  a  number  of  weeks,  finally  came 
Sunday  afternoon,  which  broke  the  second  to  the  long¬ 
est  drought  in  Mobile’s  history  after  37  days,  during 
which  only  .05  inch  of  rain  was  measured.  It  rained 
for  two  days,  which  may  save  some  of  the  crops  that 
were  drying  up  for  the  want  of  rain. 

The  rain  too  will  help  the  oysters,  because  it  will 
freshen  the  waters  in  the  bay,  which  is  very  salty  now 
and  makes  the  oysters  poor. 

Oysters  require  brackish  water  and  cold  weather  for 
them  to  get  real  fat  and  plump,  therefore  the  freshen¬ 
ing  of  the  water  in  the  bay  where  the  oysters  are 
bedded  will  improve  the  condition  of  the  oysters. 


Hansen  Pea  and  Bean  Filler 
Hansen  Corn  Cooker  Filler 

^Hansen  Fmit  and  Vesretable  Hansen  Sanitary  Conveyor"' 

Filler  Boot 

Hansen  Sanitary  Krant  Hansen  Quality  Pea  Grader 

Filler  Hansen  Four  Roll  Beet 

Hansen  Automatic  Tomato  Topper 

Filler  Hansen  Sanitary  Gallon  Fille'; 

Hansen  Whole  Grain  Corn  Cutter 
Hansen  Chili  Con  Came  Filler 


HANSEN  CANNING  MACHINERY  CORP. 
CEDARBURG,  WISCONSIN 


CALIFORNIA  MARKET 

Warm  Weather  Following  Rains  Lightened  Damage — Winds 
and  Fires  Damage  Southern  California — Only  Small  Business 
Accepted  on  Tomatoes — Olive  Control  Abandoned — Apricot 
Pack  and  Holdings  Uneven — Stalemate  in  Peach  Buying — 
Steady  Salmon  Movement — Sardines  Firmer — Guessing  at  the 
Pineapple  Pack. 

By  “Berkeley” 

Special  Correspondent  of  “The  Canning  Trade" 

San  Francisco,  October  31, 1935. 

Damage  light — The  recent  rains  in  northern 
California  have  been  followed  by  warm  weather 
and  damage  to  late  crops  is  not  proving  as  exten¬ 
sive  as  first  seemed  likely.  The  harvesting  of  toma¬ 
toes  was  slowed  down  for  a  time  but  the  crop  is  again 
coming  on  in  good  shape.  Some  damage  was  done  to 
beans  but  this  is  proving  much  less  than  anticipated 
and  the  crop  is  now  largely  under  cover.  Southern 
California  has  not  been  so  fortunate,  however.  That 
section  of  the  state  has  been  visited  by  very  high  winds 
and  fires  which  have  caused  damage  estimated  at  $5,- 
000,000  to  $10,000,000.  Extensive  damage  has  been 
done  to  the  citrus  crop  and  to  beans. 

TOMATOES — While  canned  tomato  prices  are 
largely  without  change,  the  large  packing  interests  are 
looking  forward  to  a  higher  market  and  are  not 
anxious  to  book  large  orders.  Most  of  the  business 
being  accepted  is  for  comparatively  small  lots  for  early 
shipment.  Some  packers  are  still  quoting  standards 
on  the  basis  of  90  cents  for  No.  2i/2S,  but  others  are 
holding  for  95  cents.  A  heavy  call  is  materializing 
for  tomato  juice  and  there  is  no  doubt  but  that  a  mar¬ 
ket  is  in  sight  for  all  that  can  be  produced. 

OLIVES — The  split  that  developed  among  the  rep¬ 
resentatives  of  the  California  olive  industry  at  the 
meeting  held  in  Berkeley  early  in  October  to  discuss 
prorating  the  1935  crop  has  resulted  in  a  decision  to 
abandon  plans  for  olive  control.  The  meeting,  called 
by  the  AAA  to  discuss  proposed  marketing  agree¬ 
ments,  was  designed  to  conform  to  amended  Federal 
AAA  legislation.  Many  growers  favored  accepting 
the  AAA  plan  of  canning  only  6,000  tons  of  the  29,000 
ton  crop,  using  the  remainder  for  by-products.  They 
pointed  out  that  there  is  a  large  surplus  of  canned 
ripe  olives  unsold,  with  no  prospects  for  a  large  in¬ 
crease  in  the  demand  in  sight.  Opponents  of  the  pro¬ 
posal  held  that  the  increase  in  the  crop  was  a  good 
argument  to  develop  a  market  rather  than  a  prorate. 
A  poll  of  producers  was  taken  and  while  a  majority 
voted  in  favor  of  the  control  plan  the  margin  was  con¬ 
sidered  too  small  by  AAA  officials.  The  grower  poll 
showed  573  growers,  representing  10,691  tons  of 
olives,  in  favor  of  control,  and  312  growers,  represent¬ 
ing  8218  tons,  opposed  to  the  plan.  Had  the  plan  been 
followed  out  only  400,000  cases  of  ripe  olives  would 
have  been  packed  this  season.  The  plan  having  been 
abandoned,  canners  may  pack  as  many  olives  as  they 
wish. 

APRICOTS — The  pack  of  apricots  this  year  seems 
to  have  been  more  unbalanced  than  usual,  with  pack- 
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ers  already  sold  out  on  some  items  in  the  list,  with 
other  items  in  rather  heavy  supply.  The  weak  spots 
in  the  list,  if  the  slow  moving  items  can  be  described 
as  such,  are  largely  choice,  standards  and  seconds  in 
the  No.  21/2  size.  Prices  on  the  choice  grade  range 
from  $1.65  to  $1.85,  but  on  the  other  grades  the  spread 
is  scarcely  more  than  5  cents  a  dozen.  While  the  crop 
was  a  light  one  the  pack  was  large  enough  to  care  for 
any  demand  that  may  be  reasonably  expected. 

PEACHES  —  More  business  could  be  booked  on 
peaches  if  packers  were  willing  to  accept  some  of  the 
offers  being  made  by  buyers.  Anyway,  that’s  the  story 
of  buyers  who  say  that  they  are  prepared  to  place  some 
substantial  business  at  the  price  reductions  they  have 
in  mind.  Just  now,  they  are  concentrating  attention 
on  No.  21/2  choice  clings  and  claim  that  they  are  mak¬ 
ing  purchases  at  $1.35.  No  canners  can  be  located, 
however,  who  will  acknowledge  making  sales  below 
$1,371/2-  The  list  prices  on  this  grade  and  size  run 
up  to  $1.60.  Canners  are  free  to  acknowledge  that 
they  paid  too  much  for  canning  stock,  but  that  is  now 
past  history. 

SALMON — The  market  news  about  canned  salmon 
is  mostly  good  news.  The  movement,  while  not  espe¬ 
cially  heavy  just  now,  is  steady  from  day  to  day,  and 
prices  are  well  maintained.  Alaska  reds  are  still  to 
be  had  at  $2.25,  but  most  of  the  business  is  being  done 
at  $2.35.  Offerings  of  pinks  at  less  than  $1.10  are 
becoming  fewer  and  fewer.  Higher  prices  on  this 
fish  seem  in  sight.  The  pack  of  salmon  in  Japanese 
waters  promises  to  show  a  sharp  decline  for  the  year, 
as  compared  with  that  made  in  1934.  Up  to  August 
14th  the  total  pack  amounted  to  1,263,349  cases,  a  drop 
of  1,027,890  cases  from  that  of  1934  to  a  corresponding 
date. 

SARDINES — California  oval  sardines  are  some¬ 
what  firmer,  with  packers  not  anxious  to  sell  at  pres¬ 
ent  prices,  except  for  early  deliveries.  Sales  of  tuna 
have  been  heavy  and  on  this  item,  too,  packers  do  not 
care  to  commit  themselves  far  in  advance. 

PINEAPPLE  —  Statistical  sharps  estimate  that 
about  300,000,000  cans  will  have  been  put  to  use  to 
handle  the  1935  pack  of  Hawaiian  pineapple.  The 


Honolulu  plant  of  the  American  Can  Company  is  the 
second  largest  in  the  United  States  and  enjoys  the 
distinction  of  producing  the  most  cans  for  a  single 
product.  The  production  of  pineapple  juice  is  becom¬ 
ing  an  important  item  with  pineapple  packers  and  is 
now  about  one-fourth  as  large  as  the  production  of 
sliced  and  crushed  fruit.  The  statistical  minded  are 
not  telling  us  this  year  how  far  the  cans  used  in  the 
packing  of  pineapple  would  reach  if  laid  end  to  end. 
They  announce,  however,  that  if  laid  side  by  side,  fig¬ 
uring  an  average  width  of  four  inches,  they  would 
reach  18,939.4  miles. 

*  *  * 

THE  FIRST  COMMERCIAL  planting  of  artichokes 
in  the  United  States,  which  took  place  in  San  Mateo 
County,  California,  was  celebrated  this  month  in  the 
form  of  a  festival,  with  Miss  Bettina  Norberg  posing 
as  queen  of  the  artichoke  realm.  In  recent  years  the 
canned  artichoke  has  become  quite  an  important 
product,  with  a  wide  distribution. 

FERTILIZER  TREATMENTS  FOR  SWEET  CORN 

( Continued  from  page  8 ) 

or  quadruple  dosages  of  phosphorus,  the  single  dosage 
of  potash  appeared  to  advance  maturity.  In  complete 
fertilizer  combinations  potash  had,  in  general,  an  un¬ 
even  effect  on  maturity.  It  hastened  maturity  only  in 
certain  combinations:  as  the  constants  of  nitrogen 
increased,  potash  was  effective  only  where  the  low 
phosphorus  dosage  entered  into  the  combination. 
Combinations  containing  both  quadruple  nitrogen  and 
quadruple  phosphorus  dosages  retarded  maturity  pro¬ 
gressively  with  increasing  dosages  of  potash.  On  the 
other  hand,  in  combinations  containing  quadruple  ni¬ 
trogen  and  single  phosphorus  dosages,  potash  effec¬ 
tively  advanced  maturity. 


Thus  on  soils  such  as  were  used  in  these  experiments 
it  has  proved  to  be  possible  not  only  to  increase  Illinois 
sweet-corn  yields  markedly  by  the  application  of  the 
proper  combination  of  fertilizing  elements,  but  also  to 
shorten  materially  the  number  of  days  required  for 
the  crop  to  mature. 
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CANNED  FOOD  PRICES 

Prices  given  represent  the  lowest  figure  generally  quoted  for  lots  of  wholesale  size,  usual  terms  f.  o.  b.  Baltimore  (unless 
otherwise  noted)  and  subject  to  the  customary  discount  for  .cash.  Many  canners  get  higher  prices  for  their  goods;  some  few 
may  take  less  for  a  personal  reason,  but  these  prices  represent  the  general  market  at  this  date. 

Baltimore  fisurea  corrected  by  these  Brokers:  tThomas  J.  Meetuin  h  Co.,  'Howard  E.  Jones  ft  Co.,  {Harry  H.  Hahool  ft  Co. 

New  York  prices  corrected  by  our  Special  Correspondent,  fla  eolnmn  beaded  "N.  Y.”  indicates  f.  o.  b.  factory. 


t2.65 

tSiei 


t2.60 

t2.25 

t2.30 

t2.00 


Canned  Vegetables 

Balto.  N.Y. 

ASPARAGUS*  (California) 

White  Colossal,  No.  2^ . . 

Peeled.  No.  2% . . 

Large.  No.  2V^..«.„ . . 

Peeled.  No.  2% .  . . 

Medium.  No.  2% .  2.60 

Green  Mammoth,  No.  2,  round  cans  2.26  jZ.lO 

Medium,  No.  2 .  2.16 

Large.  No.  2 .  2.20 

Tips,  White,  Mammoth,  No.  1  sq . 

Small,  No.  1  sq . 

Green  Mammoth,  No.  1  sq . 

Small,  No.  1  sq . 

BAKED  BEANS* 

16  oz . 46  . 

No.  2%  - - -  -80  - 

No.  10  .  2.85  . 

BEANS* 

Standard  Cut  Green,  No.  2 . 65  . 

Standard  Cut  Green,  No.  10 .  3.25  13.00 

Standard  Whole  Green,  No.  2 . 

Standard  Whole  Green,  No.  10....  4.00  . 

Standard  Cut  Wax,  No.  2 . 80  . 

Standard  Cut  Wax,  No.  10 . . 

Red  Kidney,  Standard,  No.  2 . 80  . 

Standard,  No.  10 .  4.00  *4.00 

LIMA  BEANS*  <F.  O.  B.  Factory) 

No.  2  Tiny  Green .  1.86  ........ 

No.  10  .  6.76  -~.... 

No.  2  Medium  Green .  1.10  ......~ 

No.  10  .  6.76  . . 

No.  2  Green  and  White . 86  «....- 

No.  10  .  4.26  .j....;. 

No.  2  Fresh  White . 75  t-76 

No.  10  . 3.76  t3.75 

Soaked,  No.  2 . 66  ........ 

BEETS* 

Baby  No.  2 . - .  1.30  - 

Whole.  No.  2 . 90  - 

Whole.  No.  2% .  1.10  - 

Whole,  No.  10 .  3.26  - 

Cut.  No.  2 . 76  - 

Cut,  No.  2^2 .  1-00  - 

Cut,  No.  10 .  3.26  - 

Sliced,  No.  2 . 90  - 

Sliced.  No.  10 .  3.76  . 

CARROTS* 

Standard  Sliced,  No.  2 . 75  . 

Sliced,  No.  10 . 

Standard,  Diced,  No.  2 . 70  ........ 

Diced.  No.  10 . . 

No.  2  Peas  and  Carrots . 85  . 

CORN* 

Golden  Bantam,  Fancy,  No.  2 . 95  tLlO 

Extra  Standard,  No.  2 . . 

Fancy,  No.  10 .  5.25  . 

Shoepeg,  Fancy,  No.  2 .  1.00  . 

Extra  Standard,  No.  2 . 87*/^ . 

Standard,  No.  2  . 82% . 

Crushed,  Fancy,  No.  2 . 

Extra  Standard,  No.  2 . .80 

Standard,  No.  2 . 70 

Standard,  No.  10 .  4.00 

HOMINY* 

Standard  Split,  No.  2,  Tall . . 

No.  2%  . 75  . 

No.  10  .  3.00  . 

MIXED  VEGETABLES* 

Standard,  No.  2 . .76 

No.  10  . 8.76  - 

Fancy,  No.  2._ . .80 

No.  10  . . — . -  4.26  - 

OKRA  AND  TOMATOES* 

Standard,  No.  2„ . . .  ~ 

No.  10  . .  . 

PEAS*  (new  pack) 

No.  1  Petit  Pois . . . . 

No.  2  Fancy  Sweets,  2s .  tl.50 

No.  2  Fancy  Sweets,  88...„.._.»..........„  ......  ...... 

No.  2  Fancy  Sweets,  4s .  tI-35 

No.  2  Fancy  Sweets,  5b . .  . . . 

No.  2  Std.  Sweets,  68„„....„..................  ........  _.... 

No.  1  Early  June,  3s . 62%........ 


t.70 


CANNED  VEGETABLES— Conttnned 

Balto.  N.T. 

SAUER  KRAUT* 

Standard.  No.  2 . .  ........  ___ 

No.  2%  . 67%  t.67% 

No.'  T^'o 

SPINACH* 

Standard,  No.  2 . 75  

No.  2Vi  .  1.00  tl-OO 

No*.  io''*".’.’.™T.’.*.'!.'TZ!Z3.7.‘r.T3.7^^  T26  tTii 
California,  f.  o.  b.  Coast* 

Standard,  No.  2% . . . 96  t.lOO 

Standard,  No.  10 .  3.16  *3.16 

SUCCOTASH* 

Standard  Green  Corn,  Dried  Limas, 

No.  2 . . . . . 

Standard  Green  (jorn,  FYesh  Limas, 

No.  2  .  . 

(Triple)  No.  2  (with  tomat^) . 90  ....~» 

SWEET  POTATOES*  (F.  O.  B.  Factory) 

Standard  No.  2 . 67% . 

No.  2%  . 80  t.82% 

No.  3  . 95  t.92% 

No.  10  .  2.80  *3.00 

TOMATOES* 

Extra  Standard,  No.  1 . 50  .._.... 

F.  O.  B.  Factory . 60 

No.  2  . 70  . 

F.  O.  B.  Factory . 70  . 

No.  3  . .  . 

F.  O.  B.  Factory . .  ........ 

No.  10  3.26  . 

F.  O.  B.  Factory .  3.26  . 

Standard,  No.  1 . 42%  *.40 

F.  O.  B.  Factory . 42% . 

No.  2  . 65  . 

F.  O.  B.  Factory . 62%  *.62% 

No.  2%  . 90  . 

F.  O.  B.  Factory . 87%  *.87% 

No.  3  . 96  _ 

F.  O.  B.  Factory . 92%  *.96 

No.  10  .  2.86  . 

F.  O.  B.  Factory .  2.76  *2.76 

TOMATO  PUREE*  (F.  O.  B.  Factory) 


CANNED  FRUITS— (k>ntinasd 
Balto. 

PEARS* 

Standards,  Keifer  No.  2,  in  syrup....  1.06 
Standards,  Keifer  No.  2%,  in  syrup  1.35 

No.  10  .  4.76 

California  Bartletts,  Standard  2%..  1.75 

Fancy  . 

Choice  .  2.00 

Standard,  No.  10 .  6.60 

PEACHES* 


California  Standard,  No.  2%,  Y.  C.  1.50 

Choice,  No.  2%,  Y.  C .  1.65 

Fancy,  No.  2%.  Y.  C . 

Extra  Sliced  Yellow,  No.  1  Tails . 90 

SMonds,  Yellow,  No. 

Pies,  Unpeeled,  No.  8....„ . . 

Peeled,  No.  10,  Solid  Pack .  5.00 

PINEAPPLE* 


N.Y. 


*1.45 

*1.90 

*1.60 

*5.00 

*1.25 

*1.35 

*1.70 


*5.00 


Hawaiian  Sliced,  Extra,.  No.  2% _  2 


*1.80 

*1.70 

*1.60 

*1.46 


Sliced,  Standari,  No.  2%........„...... 

Sliced,  Extra,  No.  2 . 

Sliced,  Standard,  No.  2 . 

Shredded,  Syrup,  No. 

Crushed.  Extra,  No.  10 .  6.76  *6.76 

Eastern  Pie,  Water,  No.  10 . 

Porto  Rico,  No.  10 . 

RASPBERRIES* 

Black,  Water,  No.  2 . 

Red,  Water,  No.  2 . 

Black,  Syrup,  No.  2 .  6.00  !!!! _ 

Red,  Syrup,  No.  2 . 

Red,  Water,  No.  10 . 

STRAWBERRIES* 

Preserved,  No.  1 . . . 

Preserved,  No.  2 . 

Extra,  Preserved,  No.  1 . . . 

Extra,  Preserved,  No.  2........„ . 

Standard,  Water,  No.  10 . . 

FRUITS  FOR  SALAD* 

Fancy,  No.  2% .  2.65  *2.35 

No.  10s  . . .  7.75  *8.00 


Standard,  No.  1  Whole  Stock . 

.40  . 

3.50 

Canned  Fish 

HERRING  ROE* 

No.  10  Trimmings . 

TOMATO  JUICE* 

Nn  1 

No.  2,  17.0Z.  cans.  Factory....... . - 

No.  2,  19-oz.  cans.  Factory . 

No.  10  . 

TURNIP  GREENS* 

No.  2  . . . . 

3.00  _ 

.7K  . 

LOBSTER* 

Flats,  1-lb.  cases,  1  doz . 

No.  2%  . 

No.  10  . 

Canned  Fruits 

APPLES*  (F.  O.  B.  Factory) 

1.10  . 

3.76  . 

%-lb.  cases,  1  doz. . - . 

OYSTERS* 

Standard.  4  oz . . . 

5  oz . 

8  oz . 

SALMONS 

Red  Alaskas,  Tall,  No.  1 . 

Pennsylvania,  No.  10,  water . 

Pa..  No.  3 . 

3.00  *3.00 

No.  2  Std.  Alaskas,  2s. 
No.  2  Std.  Alaskas,  3s. 
No.  2  Std.  Alaskas,  4s... 


Pa.,  No.  10  solid  pack . 

APRICOTS*  (California) 

Choice,  No.  2% . 

Fancy,  No.  2% . . 

BLACKBERRIES* 

Standard,  No.  2 . 

No.  3  . . . 

No.  10  water . 

No.  2,  Preserved.................. 

No.  2,  in  Syrup . 

BLUEBERRIES* 

Maine,  No.  2 . - 

No.  10  . 

CHERRIES* 

Standard  Red,  Water,  No.  2.. 

White  Syrup,  No.  2 _ 

Extra,  Preserved,  No.  2 . 

N.  Y.  Red  S.  Pitted,  No.  10.. 

California  Standard,  2% . 

Choice,  No.  2% . — 


3.40 


*6.60 

*3.26 

*1.96 


2.50  *1.70 

_  *2.00 


..-  6.00 


6.60  *6.00 
1.06  . 


Flat,  No.  %.. 
Cohoes,  Tall,  No.  1.. 

Flat,  No.  1 . 

Flat,  No.  % . 

Pink,  Tall,  No.  1 . 

Pink,  Flat,  No.  %.... 
Sockeye  Flat,  No.  1., 

Flat,  No.  % . 

Chums,  Tall.  No.  1.. 
Medium,  Red,  Tall..., 

SHRIMP§ 

Dry,  No.  1 . 

Wet,  No.  1,  Large.... 


1.00  . . 

1.10  *1.10 

1.86  . 

2.10  *2.10 


2.43  *2.35 


1.83  *1.75 

2.03  . 

1.20  . 

1.08  *1.10 

.86  . 

3.08  . 

1.86  . . 

1.03  *1.00 
.  *1.65 


1.10  *1.10 

1.16  *1.16 


4.75 


*2.26 

*2.40 


OS 

GOOSEBERRIES* 

.76 

*.76 

*.70 

No.  10  - . 

No.  10  Std.  Alaskas,  3s . - .  4.50  . 

No.  10  Std.  Alaskas,  48..—. .  3.76  - 

No.  2  Ungraded . 67%., 

PUMPKIN* 

Standard,  No.  2% . -......- . 76  ., 

No.  3  . 

No.  10  .  2.76  . 


GRAPE  FRUIT* 

8  oz . . . 

No.  2  . - . 

No.  5  _ 

No.  1  Juice— 

Na  2  Juice- 
No.  8  Jnleo— 


SARDINES  (Domestic),  per  case  § 

%  Oil,  keyless .  3.25  *3.00 

%  Oil,  keys . 3.60  *3.46 

%  Oil,  Tomato,  Carton....— . 

%  Oil.  Carton .  3.90  *3.75 

%  Mustard,  keyless . — — — —  2.86  *2.76 

California  Oval,  No.  1  48’s...... .  2.96  *2.75 

TUNA  FISH§  (California),  per  case 

White,  %8  . 7.80  _ 

White.  Is  .  13.66  _ 

Blue  Fin,  %s . - .  4.86  ....— 

Blue  Fin.  Is . — 

Striped,  %s  . .  3.40  _ _ 

Striped,  %s  4.60  ....— 

Striped,  Is  8.00  — — 

Yellow,  %s.  Fancy— 4.15  — 

Yellows.  %8.  Fancy _  6.26  *6.00 

Yellow.  1«  - - 1146  - 
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General  Utility 
Filler 


For  Water,  Brine,  Syrups  and 
Tomato  Juice. 


Fills  any  size  of  Can — full  ®r  Topped  off. 

Tip  governs  Head  Space. 

Steam  Coil  keeps  liquid  hot. 

Automatic  Valves — flow  stops  when  cans  stop. 
Speed — any  number  of  Cans  Per  Minute. 

Dimensions:  34  ”  high  from  Conveyor  or  Disc. 
Width  and  Length  20  ”  . 

Drip  Pan  Catches  spill — Pump  returns  spill  to 
tank. 

Drip  Pan  and  Pump  extra — Have  to  be  made  to 
suit  Can  Conveyor. 

Float  Valve  Tank  &  Valves  of  Brass  or  Bronze. 
Fits  in  any  line. 

Will  give  good  Vacuum  if  liquid  is  filled  hot. 
Fool  Proof — Low  Cost — No  Upkeep. 

E.  J.  JUDGE 

Syrupers,  Clutches,  Timers, 

P.  O.  Box  238  Alameda,  Calif. 

Canadian  Agente 

Canners  Machinery  Ltd.,  Simcoe,  Ont.  Can. 


SMILE  AWHILE 

There  is  a  saving  grace  in  a  sense  of  humor. 

Relax  your  mind — and  your  body.  You’ll  be  better  mentally, 
physically — and  financially. 

SEND  IN  YOUR  CONTRIBUTION. 

All  are  welcome. 


GOOD  HELPERS  ARE  SCARCE 
Barber  (whispering  to  new  helper) :  “Here  comes  a 
man  for  a  shave.” 

Helper :  “Let  me  practice  on  him.” 

Barber :  “All  right,  but  be  careful  and  not  cut  your¬ 
self.” 


SO  TO  SPEAK 

“No,  Henry,  I  don’t  think  a  manicurist  should  marry 
a  dentist.” 

“And  why  not?” 

“If  we  fought,  it  would  be  tooth  and  nail.” 

“I’m  a  Daughter  of  the  Revolution,”  proudly  stated 
a  handsomely  dressed  and  important  looking  woman  at 
a  meeting  in  Washington. 

“I’m  a  daughter  of  23  of  them,”  returned  a  woman 
who  had  just  escaped  from  Mexico. 

TAKING  NO  CHANCES 

Quiggle — “Do  you  ever  pause  and  reflect  on  the  op¬ 
portunities  you  have  missed?” 

Wiggle — “No.  It  would  be  just  my  luck  to  miss  some 
more  while  I  was  reflecting.” 

Little  Bride  (whimpering) — “Oh,  the  days  of  chiv¬ 
alry  are  past.” 

Hubby — “What’s  the  matter  with  my  ducky  now?” 

Little  Bride — “Matter  enough!  Sir  Walter  Raleigh 
laid  his  cloak  down  on  the  ground  for  Queen  Elizabeth 
to  walk  over,  but  you  flew  off  the  handle  just  because 
poor,  dear  mother  sat  down  on  your  hat  and  crushed 
it.” 


EXPECTING  TOO  MUCH  - 

Patient  (nervously) — “I  suppose  the  operation  will 
be  dangerous,  doctor?” 

Doctor — “Nonsense!  You  couldn’t  buy  a  dangerous 
operation  for  forty  dollars.” 

Shipper — “You  say  you  have  fast  freight  and  slow 
freight  from  this  town.  You  charge  twice  as  much  for 
fast  freight  as  slow  freight — and  yet  I  find  you  have 
only  one  train  a  day.  How  do  you  explain  that?” 

Railroad  Agent — “We  put  the  fast  freight  at  the 
front  of  the  train.” 

RAPID 

A  golf-professional,  hired  by  a  big  department  store 
to  give  golf -lessons,  was  approached  by  two  women. 

“Do  you  wish  to  learn  to  play  golf,  madam?”  he 
asked  one. 

“Oh,  no,”  she  said,  “it’s  my  friend  who  wants  to 
learn.  I  learned  yesterday.” 
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WHERE  TO  BUY 

the  Machinery  and  Supplies  you  need,  and  the  Leading  Houses  that  supply  them. 
Consult  the  advertisements  for  details. 


ADJUSTER,  for  Chain  Devices. 

Hainachek  Mach.  Co.,  Kewaunee,  Wis. 

Apple  Paring  Machines.  See  Paring  Mach. 
Asparagus  Machinery. 

Baskets,  Wire,  Scalding,  Pickling,  etc.  See 
Cannery  Supplies. 

Bean  Cutters,  Stringless. 

Bean  Snippers,  Green  String. 

Baskets,  Picking. 


BEAN  SNIPPER,  Green  String. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 


BEET  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 


BELTS,  Carrier,  Rubber,  Wire,  Etc. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

La  Porte  Mat  and  Mfg.  Co.,  La  Porte,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Bean  Cleaners.  See  Clean  and  Grad.  Mach. 
Beans,  Dried.  See  Pea  and  Bean  Seed. 

BLANCHERS,  Vegetable  and  Fruit. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Blowers,  Pressure.  See  Pumps. 

BOILERS  AND  ENGINES.  Steam. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

BOOKS,  on  Canning,  Formula,  Etc. 

A  Complete  Course  in  Canning. 

How  to  Buy  and  Sell  Canned  Foods. 

A  History  of  the  Canning  Industry. 

The  Almanac  of  the  Canning  Industry. 

All  published  by  The  Canning  Trade,  Baltimore. 

Bottle  Caps.  See  Caps. 

Bottle  Cases,  Wood.  See  Boxes,  Crates. 

Bottle  Corking  Machines.  See  Bottlers  Mchy. 
Bottlers’  Machinery. 

BOX  (Corrugated)  SEALING  MACHINES. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Boxes,  Corrugated  Paper. 

BOXES,  Lug,  Field.  Metal. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

BOXING  MACHINES. 

New-Way  Canning  Mach.  Co.,  Hanover,  Pa. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Westminster  Mach.  Co.,  Westminster,  Md. 

BROKERS. 

Phillips  Sales  Co.,  Cambridge,  Md. 

Buckets  and  Pails,  Fibre.  See  Corr.  Paper 
Products. 

Buckets  and  Pails,  Metal.  See  Enameled  Buckets. 
Buckets,  Wood.  See  Cannery  Supplies. 

BURNERS,  Oil,  Gas,  Gasoline,  Etc. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore.  Md. 

Can  Conveyors.  See  Conveyors  and  Carriers. 
Can  Fillers.  See  Filling  Machines. 

CAN  MAKERS’  MACHINERY. 

Cameron  Can  Mchy  Co.,  Chicago,  Ill. 

Can  Markers.  See  Stampers  and  Markers. 


CANS.  Tin.  All  Kinds. 

American  Can  Co.,  New  York  City. 
Continental  Can  Co.,  New  York  City. 

Reekin  Can  Co.,  Cincinnati,  Ohio. 

National  Can  Co.,  Inc.,  New  York-Baltimore. 
Phelps  Can  Co.,  Baltimore,  Md. 

Phillips  Can  Co.,  Cambridge,  Md. 


CAN  WASHING  MACHINES. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


CANNERY  SUPPLIES. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 
Sprague-Sells  (3orp.,  Hoopeston,  Ill. 

Can  Stampers.  See  Stampers  and  Markers. 


CAPPING  MACHINES,  Soldering. 

Ayars  Machine  Co.,  Salem,  N.  J. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Capping  Steels,  Soldering.  See  Cannery  Sup. 


CARRIERS  AND  CONVEYORS,  Gravity. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Cartons.  See  Corrugated  Paper  Products. 
Catsup  Machinery.  For  the  preparatory  work: 

see  Pulp  Mchy. ;  for  bottling :  see  Bot.  Mchy. 
Chain  Belt  Conveyors.  See  Conveyors. 

Chain  for  Elevating,  Conveying.  See  Conveyors. 
Checks,  Employers’  Time.  See  Stencils. 

Chutes,  Gravity,  Spiral.  See  Carriers. 


CLEANING  AND  GRADING  MACHY.,  Fruit. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Cleaning  and  Washing  Machines,  Bottle.  See 
Bottlers’  Machinery. 

Cleaning  Machines,  Can.  See  Can  Washers. 


CLOCKS,  Process  Time. 

Ayars  Machine  Co.,  Salem,  N.  J. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

CLOSING  MACHINES,  Open  Top  Cans. 
Cameron  Can  Mchy.  Co..  Chicago,  Ill. 

Coils,  Copper.  See  Copper  Coils. 

Condensed  Milk  Canning  Machinery.  See  Milk 
Condensing  Machinery. 


CONVEYORS  AND  CARRIERS,  Canners. 

Berlin-Chapman  Co.,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
La  Porte  Mat  &  Mfg.  Co.,  La  Porte,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 


COOKERS,  Continuous,  Agitating. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Cookers.  Retorts.  See  Kettles,  Process. 

COOLERS,  Continuous, 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 


COPPER  COILS,  for  tanks. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Copper  Jacketed  Kettles.  See  Kettles,  Copi>er. 

CORN  COOKER-FILLERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 


CORN  CUTTERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 
A  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

CORN  HUSKERS  AND  SILKERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 


CORN  SHAKERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


CRANES  AND  CARRYING  MACHINES. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 


CRATES,  Iron  Process. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 


CUTTERS,  Vegetable,  Mincemeat,  Etc. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill, 


DECORATED  TIN  (or  Cans,  Caps,  E!te.). 

American  Can  Co.,  New  York  City. 
Continental  Can  Co.,  New  York  City. 
National  Can  Co.,  New  York-Baltimore. 


ENAMELED  BUCKETS.  PAILS,  Etc. 

F.  H.  Lanpenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Engines,  Steam.  See  Boilers  and  Engines. 


EVAPORATING  MACHINERY. 
Berlin-Chapman  Co.,  Berlin,  Wis. 


EXHAUST  BOXES. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Spragrue-Sells  Corp.,  Hoopeston,  Ill. 


FACTORY  TRUCKS. 

Berlin-Chapman  Co..  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 


FIBRE  CONTAINERS  for  Food  (not  hermetic¬ 
ally  sealed). 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

Fillers  and  Cookers.  See  Corn  Cooker-Fillers. 
Filling  Machines,  Bottles.  See  Bottlers’  Mchy. 
Field  Warehousing. 


FILLING  MACHINES.  Can. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 


FINISHING  MACHINES,  Catsup,  Etc. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston.  HI. 
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WHERE  TO  BUY  —  Continued 


GENERAL  AGENTS  for  Machinery  Mfrs. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Spra^e-Sells  Corp.,  Hoopeston,  III. 

Generators,  Electric.  See  Motors. 

GLASS  LINED  TANKS. 

F.  H.  Lantrsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprag:ue-Sells  Corp.,  Hoopeston,  Ill. 

Gravity  Carriers.  See  Carriers  and  Conveyors. 
Gums,  Labeling:. 

Hoisting  and  Carrying  Machines.  See  Cranes. 
Hullers  and  Viners.  See  Pea  Hullers. 

Huskers  and  Silkers.  See  Corn  Huskers. 
Hydraulic  Conveying  Equipment. 

INSURANCE,  Cannera. 

Canners’  Exchange,  Lansing  B.  Warner,  Chicago. 
Jacketed  Kettles.  See  Kettles,  Copper. 

JACKETED  PANS,  Steam. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

KETTTLES,  Copper,  Plain  or  Jacketed. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Kettles,  Enameled.  See  Glass-Lined  Tanks. 

KETTLES,  Process. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A,  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

KNIVES.  Miscellaneous. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

KRAUT  CUTTERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

KRAUT  MACHINERY. 

Hansen  Cang.  Mchy  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


LABELING  MACHINES. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
I4ew-Way  Canning  Mach.  Co.,  Hanover,  Pa. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  111. 

Westminster  Mach.  Co.,  Westminster,  Md. 

LABEL  MANUFACTURERS. 

Gamse  Litho.  Co.,  Baltimore,  Md. 

Lehman  Printing  &  Litho.  Co.,  San  Francisco. 
Piedmont  Label  Co.,  Bedford,  Va. 

Simpson  &  Doeller  Co.,  Baltimore,  Md. 

LABORATORIES,  for  Analyses  of  Goods,  Etc. 
National  Canners  Assn.,  Washington,  D,  C. 

MILK  CONDENSING  AND  CANNING  MCHY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

~  Sinclair  Scott  Co.,  Baltimore,  Md. 

Sprague-Sells  Corp.,  Hoopeston  111. 

OYSTER  CANNERS’  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Spragrue-Sells  Corp.,  Hoopeston,  Ill. 

PASTE.  CANNERS*. 

F.  H.  Langsenkamp  &  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


PEA  HULLERS  AND  VINERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N._Y. 
F.  Hamachek  Mach  Co.,  Kewaunee,  Wis. 
Sinclair-Scott  Co.,  Baltimore,  Md. 


PEA  AND  BEAN  SEED. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Gallatin  Valley  Seed  Co.,  Bozeman,  Mont. 

D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Leonard  Seed  Co.,  Chicago,  HI. 

Rogers  Bros.  Seed  Co..  Chicago,  Ill. 
Washburn-Wilson  Seed  Co.,  Moscow,  Idaho. 

F.  H.  Woodruff  &  Sons,  Milford,  Conn. 

PEA  CANNERS’  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co..  Inc.,  Baltimore,  Md. 

Sinclair  Scott  Co.,  Baltimore,  Md. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

PEA  VINE  FEEDERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach  Co.,  Kewaunee,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PEELING  KNIVES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

F.  H.  Langsenkamp  Co.,  Indianaiwlis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PEELING  MACHINES. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PEELING  TABLES,  Continuous. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  III. 

PINEAPPLE  MACHINERY. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

PRESERVERS’  MACHINERY. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

PULP  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin.  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  III. 

PUMPS,  Air,  Water,  Brine,  Syrup. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SEALING  MACHINES,  Box. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SCALDERS,  Tomato,  Etc. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin.  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Spi  ague-Sells  Corp.,  Hoopeston,  Ill. 

Scalding  and  Picking  Baskets.  See  Baskets. 
Sealing  Machines,  Bottles.  See  Bottlers’  Mchy. 

SEEDS,  Canners’,  All  Varieties. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Gallatin  Valley  Seed  Co.,  Bozeman,  Mont. 

D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Leonard  Seed  Co.,  Chicago,  III. 

Rogers  Bros.  Seed  Co.,  Chicago,  Ill. 
Washburn-Wilson  Seed  Co.,  Moscow,  Idaho. 

F.  H.  Woodruff  &  Sons,  Milford,  Conn. 

SHEET  METAL  WORKING  MACHINERY. 
Cameron  Can  Mchy.  Co.,  Chicago,  HI. 

SIEVES  AND  SCREENS. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

STIRRERS  FOR  KETTLES. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

SILKING  MACHINES. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  HI. 

SPEED  REGULATING  DEVICES  (for  Machincu, 
Belt  Drives,  Etc.). 

Berlin-Chapman  Co.,  Berlin,  Wis. 

E.  J.  Judge.  Alameda,  Cal. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


STENCILS,  Marking  Pota  and  Brushes,  Brass 
Cheeks,  Rubber  and  Sted  Type,  Burning 
Brands,  Etc. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Steam  Jacketed  Kettles.  See  Kettles. 

Steam  Retorts.  See  Kettles,  Process. 

Storage  &  Warehousing. 

STRING  BEAN  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Lan^enkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  III. 

SYRUPING  MACHINES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

E.  J.  Judge,  Alameda,  Calif. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  HI. 

Tables,  Picking.  See  Canners’  Machinery, 

TANKS,  Metal. 

Berlin-Chapman  Co.,  Berlin,  Wb. 

F.  H.  Langsenkamp  Co.,  Indianapolb,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  HI. 

TANKS,  Glass  Lined,  Steel. 

F.  H.  Langsenkamp  Co.,  Indianapolb,  Ind. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

TANKS,  Wooden. 

F.  H.  Langsenkamp  Co.,  Indianapolb,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  HI. 

Testers,  Can.  See  Can  Makers’  Machinery. 

TOMATO  CANNING  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wb. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

TOMATO  JUICE  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wb. 

F.  H.  Langsenkamp  Co.,  Indianapolb,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

TOMATO  PEELING  MACHINE. 

Berlin-Chapman  Co.,  Berlin,  Wb. 

A.  K.  Robins  &  (^o.,  Inc.,  Baltimore,  Md. 

TOMATO  SEED. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
D.  Landreth  Seed  Co.,_Brbtol,  Pa. 

Leonard  Seed  Co.,  Chicago,  Ill. 

F.  H.  Woodruff  &  Sons,  Milford,  Conn. 

TOMATO  WASHERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wb. 

F.  H.  Langsenkamp  Co.,  Indianapolb,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

VEGETABLE  CUTTERS. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
VINERS  AND  HULLERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wb. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

Washers,  Bottles.  See  Bottlers’  Machinery, 
Warehousing  &  Storage. 

WASHERS,  Can  and  Jar. 

Berlin-Chapman  Co.,  Berlin,  Wb. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wb. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

WASHERS,  Fruit,  Vegetable. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Ca,  Berlin,  Wb. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Ck).,  Baltimore,  Md. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Windmills  and  Water  Supply  System.  See 
Tanks,  Wood. 
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HAMACHEK  VINER  POWER  UNITS 


Write  for  descriptive 
circular  and 
full  particulars 


STEADY  SPEED 

For  the  maximum  efficiency  of  any  viner,  steady,  continu¬ 
ous,  controlled  speed  is  essential.  If  variations  in  the  load 
speed  up  or  slow  down  the  viner,  or  if  the  driving  speed  can¬ 
not  be  regulated  promptly  to  suit  the  varying  conditions  of  the 
crop,  large  and  important  losses  to  the  canner  and  grower  re¬ 
sult  from  the  quantity  of  peas  passing  from  the  viner  unhulled, 
or  broken  during  the  hulling  process.  A  large  flyball  gover¬ 
nor  with  rugged  parts,  self  oiling,  and  instantly  responsive, 
holds  the  speed  of  Hamachek- Waukesha  power  units  so  closely 
that  the  apron  roller  will  not  vary  one  r.p.m  from  no  load  to  full 
load. 

This  excellent  power  for  viner  drives  can  be  secured  at  a 
low  cost  with  these  power  units. 


FRANK  HAMACHEK  MACHINE  COMPANY 


KEWAUNEE 


WISCONSIN 


SOLE  DISTRIBUTORS  OF  WAUKESHA  ■  ENGINED  VINER  POWER  PLANT 


. .  Qfiviiion  of  ike  . . 

PHILLIPS  PACKING  COMPANY,  Inc 

Packers  of  Phillips  Delicious  Qualilif  Canned  ^ooJs 

CAMBRIDGE  •  MARYLAND,  L.S.A. 


We  breed  corn 


to  suit  varying  demands;  we  grow  it  under 
differing  climatic  conditions  to  adapt  it  to 
the  requirements  of  canners  in  particular 
localities.  Where  open-pollinated  is  preferred 
to  hybrid 


we  recommend  ASGROW  Strains 


WHITE 


YELLOW 


Country  Gentleman 
Clark’s  Early  Evergreen 
Narrow  Grain  Evergreen 
Stowell’s  Evergreen 


ASGROW  GOLDEN  COLONEL 
Golden  Bantam 
Burbank  Bantam 
Whipple’s  Early  Yellow 
Bantam  Evergreen 


Detailed  information  on  any  of  the  above  strains 
will  gladly  be  sent  on  request.  Bookings  for  next 
season^s  planting  are  now  being  arranged. 


rnuirra,  jym. 
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Breeders  and  Growers  of  Vegetable  Seeds  since  1856 


Nm  Ufatipn,  QInnnrrttrut 


BREEDING  STATIONS  AND  PRODUCTION  BRANCHES  IN  ELEVEN  STATES 


